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The Growing Hope Guide to Accepting Food Assistance at Farmers Markets
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INTRODUCTION
As a non-profit dedicated to improving people’s lives through gardening and healthy food access, Growing Hope has long-since been a part of food assistance conversations around farmers markets. Our Downtown Ypsilanti Farmers Market became the third market in the state to accept SNAP in 2006. Additionally, our market was one of the pilot markets working with Fair Food Network to implement Double Up Food Bucks in 2011 (one of the program’s first expansions out of Detroit.) With about a quarter of all sales at our farmers markets coming from food assistance dollars in 2014, it is safe to say that food assistance is an integral part of our markets that vendors and customers benefit from alike. At this point, our thriving food assistance program is a key part of how we are able to recruit and retain vendors.
  In 2013, Growing Hope’s farmers market team expanded from running one market, to taking over the management of four markets at four different locations. Each market accepted its own forms of food assistance and we learned how to process thousands of food assistance tokens and endless paperwork. After two years of coordinating multiple food assistance programs at multiple markets, Growing Hope is ready to share best practices and efficient systems with other markets. Nearly 10 years after we began our food-access driven venture into farmers markets, there are closer to 150 markets in the state authorized to accept SNAP benefits. However, this means that over 125 farmers markets still do not accept SNAP benefits at their markets- let alone Double Up Food Bucks and other food assistance programs. Additionally, many of the markets that are authorized to accept SNAP do not see many- or sometimes any- SNAP customers. This handbook is designed to be a resource for farmers market managers (or anyone involved in farmers markets) to aid in the administration of food assistance programs such as SNAP or Double Up Food Bucks.  We at Growing Hope want our experiences and methods to be useful to you. Whether it’s your first season accepting food assistance or you’ve done it for years, there is something here for you.

Food Assistance & Alternative Currencies Overview
[image: ]Growing Hope accepts several types of food assistance at our farmers markets. That is, there are several ways to pay at our farmers market, beyond cash, that aim to help low-income consumers access healthy, local food from the farmers market.  We use the term “alternative currencies” to describe the tokens, coupons, or any other non-cash currency used to make purchases at the farmers markets. The following is a basic description of all of the food assistance programs Growing Hope offers at its markets as well as how they work, as well as how we process credit cards at the market.  For all of the alternative currencies except Hoophouses for Health, vendors turn all tokens and coupons in to the farmers market management weekly, and are reimbursed monthly.



A. SNAP
The Supplemental Nutrition Assistance Program, formerly known as the Food Stamp Program, is the federal government’s largest nutrition assistance program. SNAP is administered by the USDA.  The amount of SNAP dollars a household gets depends on the household's size, income, and expenses. Electronic Benefit Transfer (EBT) is the electronic system that allows these benefits to be accessed via a magnetically encoded payment card (like a debit or pre-loaded card).  This EBT card is also known in Michigan as the Bridge Card because it features an image of Michigan’s emblematic Mackinac Bridge. At most farmers markets that accept SNAP, customers are able to take their EBT card to a central booth and swipe the card in exchange for $1 tokens, created by the farmers market, in the amount requested by the customer. These tokens can then be spent with the eligible vendors.  While federal funds were available to support start up equipment costs for accepting SNAP wirelessly at farmers markets, no funds are available via USDA for costs to administer SNAP at farmers markets.

B. Double Up Food Bucks 
The Double Up Food Bucks program enables SNAP recipients to receiving matching dollars for SNAP purchases they make at a participating farmers market.  Currently, customers can match up to $20 per day, per market, to be spent at the farmers markets on Michigan produce. Double Up Food Bucks metal tokens, created by sponsoring organization Fair Food Network, are administered at the same central booth a customer would visit to swipe their SNAP EBT card for $2 tokens to spend at the market.  If, for instance, a customer wanted to spend $12 using SNAP benefits, in addition to receiving 12 of the market’s $1 tokens, she would receive an additional $12 in metal tokens, doubling her available spending.  Double Up Food Bucks has been privately funded by foundations, but now being funded in part by federal dollars.  Fair Food Network has provided some funding to cover costs to administer SNAP at farmers markets.

C. WIC Project FRESH
The federal Farmers Market Nutrition Program, known in Michigan as WIC Project FRESH program participants receive booklets of $2 coupons, to be spent on fresh Michigan produce at authorized farmers markets and farm stands. Women and children up to age 5 (excluding infants) currently enrolled in the WIC program can get coupons for fresh fruits and vegetables. Women who are either pregnant or breastfeeding are targeted to help meet their special nutritional needs. Customers are able to spend the coupons directly with vendors. This means that the farmers market staff does not distribute these coupons, however, the market is responsible for processing and mailing the coupons back in for reimbursement. In most places these coupons are distributed at WIC appointments to women who already receive WIC benefits; we began in early years of our markets, however, to work with the local WIC office do distribution and accompanying nutrition education directly on-site at the market.  This led higher redemption rates.  There is a limited supply of WIC Project FRESH coupons.  No funding is provided to the markets for costs to administer this program.

D. Senior Project FRESH/Market FRESH
The Senior Farmers Market Nutrition Program, know in Michigan as Senior Project FRESH or Senior Market FRESH, provides income-qualified older adults with booklets of $2 coupons, to be spent on fresh Michigan produce and honey at authorized farmers markets and farm stands.  Customers are able to spend the coupons directly with vendors. This means that the farmers market staff does not distribute these coupons, however, the market is responsible for processing and mailing the coupons back in for reimbursement.  Locally, Washtenaw County Public Health distributes these coupons and provides accompanying nutrition education.  There is an extremely limited supply of these coupons and a very high demand for qualifying seniors, well beyond what can be met.  No funding is provided to the markets for costs to administer this program.
E. Prescription for Health
Prescription for Health connects low-income patients to their local farmers market though a local medical clinic.  Funded and administered by Washtenaw County Public Health, these patients, at-risk for or dealing with diet-related disease, learn about SNAP and other food assistance offered at the market.  Participants access nutrition education and support, and they redeem their prescriptions for fresh fruits and vegetables at the market. Customers bring their prescription to a Prescription for Health table, meet with a Community Health Advocate, and redeem it for $10 in tokens.  The total dollars available per patient and number of times the customer could redeem prescriptions at the market has varied over time as funding has allowed.  Those tokens are able to be spent on fruits and vegetables and are redeemed by the vendors through the market staff.  Prescription for Health has been funded by Washtenaw County Public Health using local and state dollars, as well as foundation support from the Kresge Foundation.  At one time the farmers market received some administrative fee for its cost to administer program, though that is no longer offered.

F. Hoophouses for Health
Hoophouses for Health introduces vulnerable families to Good Food by showcasing regional foods in partner programming and introducing families to local farmers markets.  Local Head Start agencies and other partner organizations provide vulnerable families participating in their programs with Hoophouses for Health vouchers to purchase fresh, local foods from participating Hoophouses for Health farmers at area farmers markets. Participating farmers accept vouchers for produce as a means to “repay” hoophouse loans they have received through the program.  Hoophouses for Health is a collaboration among the Michigan Farmers Market Association (MIFMA), the Michigan State University Center for Regional Food Systems and the Michigan State University Department of Horticulture, and funded by the W.K. Kellogg Foundation.  These vouchers/coupons are redeemed directly with participating farmers at our markets; we’ve had 1-2 farmers participating at our markets in the past.  Vouchers are turned in directly to MIFMA, so not processed by Growing Hope or thus subject to this study. Vendors record these vouchers as part of their cash sales.
G. Credit & Debit Cards
Credit and debit cards can be swiped and exchanged for tokens at the same central booth that customers process EBT cards.  Using Square credit card swipe device on an iPhone with a free downloadable app, customers can receive $1 tokens in any amount specified and spend at vendors.  Some vendors also choose to have Square or similar processor accounts on their own smartphones.  If they do so, those sales are included in their cash sales, do not involve exchange of tokens, and are not counted towards alternative currency sales at the market or in this study.
H. Market Dollars
Market Dollars are an entirely Growing Hope-managed currency.  It is a $1 coupon, or could be thought of as a bunch of $1 gift cards.  We can distribute on market—paid for with cash or check—but mostly we sell these, for their face value to local agencies who use them as incentive dollars. For instance, a local nonprofit teen health clinic buys and distributes Market Dollars to teens they walk to the market with. The teens, then, purchase what they wish, but the organization doesn’t have the worry that the teens will pocket cash.  Wooden Market Dollar tokens are redeemed with vendors, and Growing Hope reimburses.
These programs are not unique to Washtenaw County or even Michigan. There are many comparable innovative food assistance programs to those listed above with various names across the state and the country. These programs aim to increase good food access for low-income residents, but it may take some time for the farmers market staff to get the hang of coordinating all of these alternative currencies. 

Why This Handbook?
There are many resources available to assist farmers markets in accepting SNAP benefits and other forms of food assistance. This handbook has been created to supplement, rather than replace existing materials.  The Michigan Farmers Market Association (MIFMA) offers an excellent guidebook to help farmers markets through the SNAP application process.  If you need help getting started, check out MIFMA’s wealth of resources: http://mifma.org/resources/

How to Use This Handbook	
This handbook has been broken into the following sections for easy searching: Before Market Season, During Market Season, and After Market Season.  Within each of those sections, topics are sorted into People, Paperwork, and Equipment.  Use the Table of Contents to find what you want, or read it a section at a time.


BEFORE MARKET SEASON - People

Our Staff Roles
Farmers Market Manager
The Farmers Market Manager is in charge of all day-to-day operations of the farmers markets. Additionally, the FMM is the person who acts as the main point of contact for all partnering agencies, including all food assistance programs. The FMM is in charge of monitoring and enforcing all of the rules regarding accepting food assistance among the vendors as well as training new vendors on all food assistance programs. The FMM aids in printing vendor checks, and aids in managing vendor accounts in QuickBooks. 

Food Assistance Clerk
The Food Assistance Clerk is a part-time, seasonal employee who swipes EBT cards as well as credit/debit cards on site at the farmers markets. Additionally, the Food Assistance Clerk is in charge of distributing EBT/credit/Double Up Food Bucks tokens, as well as explaining all alternative currency systems to customers. Behind the scenes, the FAC processes the vendor packets of tokens and coupons that vendors turn in at the end of each market. The FAC is in charge of printing vendor checks and entering reimbursement amounts into QuickBooks. 

Finance Manager
Growing Hope’s Finance Manager manages all accounting of our non-profit at large. However, she does play an important role in food assistance at the farmers markets. She manages the submission of invoices for food assistance reimbursements, balances QuickBooks records, manages the account for paying vendors, downloads and reconciles payout checks that have been cashed, and tracks the value of uncashed checks.

Outreach Assistant
Growing Hope utilizes a part-time, seasonal Outreach Assistant to spread the word about our food assistance programs at the markets. Our Outreach Assistant manages tables of our market info at special events, puts informational flyers around the city, and even goes door-to-door in targeted neighborhoods to explain how SNAP dollars can go farther at the farmers markets. The Outreach Assistant is also key in collecting survey data at the farmers markets, which allows us to track how many of our customers are low-income or live in low-access neighborhoods (among other important data.)

Interns
Our interns are all trained to fill in on-site at the farmers markets for the Food Assistance Clerk as well as the Outreach Assistant. 


Staff training
When training staff on your food assistance program before the season, it is a good idea to also train anyone who may be needed to step in for emergencies.  At Growing Hope, we employ a Food Assistance Clerk who swipes Bridge Cards, distributes tokens, and counts and reimburses vendors for tokens. If the Food Assistance Clerk is unexpectedly unavailable, there are several people who can pull it off in a pinch, including market interns, volunteers, and the market manager herself.  Sickness, funerals, or transportation issues do not need to hinder the success of the market. Creating a written checklist and basic instructions to have on-site helps to ensure that a fill in Clerk will be able to do the job. 

Volunteers
Growing Hope believes in paying a Food Assistance Clerk if possible due to the fact that they are handling government funds and vendors’ income. However, some markets utilize volunteers to assist in administering food assistance. If a volunteer must do the job, proper training is key.

Vendor Orientation
Growing Hope hosts multiple vendor orientations before our season starts.  Usually held on the same day of the week as the market, orientation is a good chance to show vendors which market tokens or coupons they will be allowed to accept and how the system worked. It is also a good chance to get any missing paperwork signed by vendors (i.e. agreement forms required for SNAP, WIC, Double Up Food Bucks, etc.)

Some vendors do not want to participate
The markets run by Growing Hope have well-established food assistance programs, but occasionally a new vendor hesitates to participate. Per our discretion, we only accept vendors that will participate. However, we are fortunate to have been successful enough with food assistance sales that vendors understand the benefits (both to them and the customers) of accepting these currencies. All market may not be in that same position. If vendor participation is a concern, we encourage you to keep growing your food assistance programs.  At a certain point, the vendors realize that participating in food assistance programs only increases their sales. 


BEFORE MARKET SEASON - Paperwork

Vendor Applications
Growing Hope’s vendor application can be found in the appendix of this document.  We edit yearly to improve clarity. If yours needs updates, think about which sections have been filled out incorrectly by the vendors- those are good places to start. For examples of our materials, see appendix.

Market Policies
Growing Hope gives out market policies every year for the vendors to keep for reference.  We make sure everyone who gets an application also gets policies, but they are stapled separately so they don’t accidentally turn them back in.  When updating this document, we try to examine situations that made us wish we had policies already in place, as well as which policies have not been needed. Our policies specifically outline the ways in which food assistance dollars are to be used. We also include strong language regarding our intolerance for bias of any kind in order to create a more welcoming environment to anyone who may want to shop at our markets. By signing the application, vendors are stating that they have read and agree to the policies. For examples of our policies, see the appendix. 

Food Assistance Agreement Forms
There are many forms you need to have on file in order to have food assistance programs at your market.  It is important to keep track of which forms you still need from which vendors, so that you can get them signed as soon as possible.  At the markets run by Growing Hope, we do not reimburse vendors for any token sales until they have filled out all of their paperwork. Once we have the signed agreement forms, vendors are able to accept and be reimbursed for food assistance tokens and coupons. We scan all signed agreement forms so that we have an electronic copy and keep all of the originals in a file box.  Most food assistance programs provide a form, but Growing Hope has its own EBT/Credit Card Vendor Agreement Form, which we include in our Vendor Application, found in the appendix.

Vendor ID Numbers	
In the past, we filed paperwork such as the food assistance agreement forms alphabetically by vendor name, but this year we are implementing a new number ID system to create clarity and consistency in QuickBooks as well as with filing. The market team was visiting the Detroit Eastern Market, who suggested the following system. We will assign each vendor a unique number within our system and all of the paperwork, accounts, and data will be sorted by and searchable by that vendor ID number. This cuts down on confusion and multiple listings for vendors. For example, one farm is run by Deb Marks and Sarah Taylor of Marks Farms and Greenhouse. This vendor could have been sorted under “T” for Taylor, “M” for Marks, or some past employees even sorted them under ”S” or “D” for Sarah or Deb. 
In addition to the filing uncertainties, we have found that over the years we have accrued multiple accounts for each vendor in QuickBooks. You may find accounts listed as Sarah Taylor, Marks Farms, Deb Marks, and Marks Farms and Greenhouse. Hopefully the person entering information knows that we also have a different vendor named Deb Taylor of Taylor Honey and enters the information into the correct business. Other multiple listings or points of confusion stem from the fact that vendors are often running new businesses and choose to change their name over time. A vendor ID number that is unique to each vendor will ensure that we are all entering the correct information for the correct business. 


Vendor Packets
Growing Hope is all about that data.  We require all of our vendors to report all of their sales, including cash sales.  To do this, we distribute and collect plastic envelopes on each market day. With their vendor names on sticker labels on the outside, and relevant paperwork on the inside, the envelopes are our way for each vendor to turn in their tokens. We call the plastic envelopes and all its contents Vendor Packets.
Vendor Packets contain two main documents.  First, our token guidelines and cheat sheet- this is a two-sided document that vendors can refer to if they are confused about the token systems. It clearly shows which tokens are to be used for which types of items, and there are pictures of the tokens included for easy use. New vendors usually need to refer to this chart for a few weeks to get comfortable with the token systems. Second, the Vendor Record Sheets that are used to track token and cash sales each market day. Before the season starts, we edit our Vendor Record Sheet template to have the correct dates and token types for each market.  Then we print out a copy for each Vendor Packet. Any paper at the farmers markets are vulnerable to damage, so try to keep plenty of extra record sheets in your file box on site! You can find examples of these documents in the appendix. 
At the end of each market day, vendors open their Vendor Packets and use the Vendor Record Sheet to record all of the token, coupon, and cash sales they made that market day. Then they put all tokens and coupons into the Vendor Packet and turn it into someone from the market team. The market team keeps all turned-in Vendor Packets in a large plastic bag (similar to a plastic laundry bag) to be taken back to the office and processed by the Food Assistance Clerk. The paperwork for the Vendor Packets, although simple and easy to complete, is the most crucial data collection that we do- so it is very important that all vendors are turning in all of their tokens and sales data each week. 

Organizing all that paperwork!
	It can be difficult to keep applications on hand when you need them.  Over the years, we’ve used binders, folders, and plastic sleeves, but the best solution we’ve found has been to use a plastic file box. We use hanging folders and organizational tabs to file copies of all relevant market paperwork, including flyers, last year’s market report, vendor agreement forms, incident reports, Vendor Record Sheets, and applications and policies.  Having everything in one place is well worth the burden of carrying an extra plastic box to market.  One of our file folders is labeled “To Be Entered” for any filled-out paperwork we collect at the market. It is the Food Assistance Clerk’s job to ensure the paperwork in this file is processed and filed. 
One software program we use to keep vendor information up-to-date is called GiftWorks. GiftWorks allows you to enter each vendor, as well as each small business, and link their relationships. You can also enter contact information as well as link each contact to specific email lists and groups. You can also keep track of community partners and sponsoring entities with this program. 

Spreadsheets
Growing Hope loves spreadsheets!  We use several spreadsheets to help us organize information for the markets, both in Microsoft Excel and Google Sheets (if you are unfamiliar with these tools, it is well worth your time to become acquainted!)  

	Vendor Spreadsheets
For each market, vendor applications and paperwork are entered into spreadsheets we make each year in Google Sheets. We use Google Sheets because it enables multiple users to view and edit the information from any computer or smartphone.  You can look over our layout in the Sample section of this document, and see that it is a convenient way to organize vendor contact information.  This is where we keep track of a vendor’s turned in all of their food assistance agreement forms, what dates they plan on attending, and if they have paid their vendor fees. Each market day we print out an updated version of this spreadsheet to take to market which allows us to be able to track down vendors with missing food assistance paperwork or who owe vendor fees and get those essential things from them. Although this spreadsheet is used primarily by the Farmers Market Manager, the Food Assistance Clerk is responsible for keeping the paperwork turned-in columns up-to-date.  Examples can be seen in the appendix.

	Daily Tally Spreadsheets
The most important spreadsheet used by Growing Hope for accepting food assistance is by far the Daily Tally. This is where we record how many of each type of currency was accepted from each vendor each day. This spreadsheet allows us to keep close record of the amount that we need to reimburse each vendor for each month. Additionally, it compiles food assistance data that can be useful to track and report.  Each season, we create a Daily Tally spreadsheet for each of the markets we run.  The screenshot below is one of the 26 (or so) identical weekly tabs, one for each market date, which is entered cell B2.  Rows 12 through 73 are hidden to make the picture more manageable, but they are the same as rows 6 through 11.  The zeros in column B are formulas that pull our vendor names from a master list automatically.  This means a new vendor midway through the season is automatically added to the list on all 26 weekly tabs when it is added to the master list.  Before the market season, we make sure we have all necessary columns and rows, and that the formulas are all correct.  For example, for the Downtown market, the screenshot below needs two more columns: one for Hoophouses for Health, and one for Prescription for Health, and then to make sure that columns L and M now included the two new columns in their sums.  For details on how the spreadsheet is filled each week of market season, see the section on Record Keeping under DURING MARKET SEASON - Paperwork.


[image: ]



BEFORE MARKET SEASON - Equipment

[image: ]Obtaining Tokens
[image: Macintosh HD:Users:GrowingHope:Desktop:Screen shot 2015-04-16 at 3.21.41 PM.png]If it’s your market’s first time administering food assistance, you will need to choose an alternative currency.  Tokens can be wood or metal, and should be ordered well in advance of your market season. (Some markets use paper scrip. This is basically a paper gift certificate customers receive in exchange for swiping their Bridge Cards. However, tokens are much more durable, making them much more popular.) At the markets run by Growing Hope, we use tokens because they are relatively lightweight and inexpensive, and can be printed with different colored inks to differentiate the various program types. If you plan on using a token counter, you may want to consider aluminum. However, a token counter may only be an efficient choice if you are processing a high volume of tokens. You can order tokens on many sites, but the following are highly popular sites: www.woodennickel.com www.ordertokens.com
When choosing a design for the tokens, it’s better to go with simple, clear, circular designs with no shading.  If there is very tiny lettering or a complicated typeface, it may be hard to read. Additionally, small illustrations on tokens can help people of all literacy levels easily differentiate between token types.
Once we have the tokens, we count them into plastic zipper sandwich bags of 50 tokens.  These are kept in canvas shopping bags, one for each token type.  Since we usually will not have a total that divides into fifties perfectly, the remainder tokens are kept in separate plastic baggies in a canvas shopping bag just for the leftovers. 

[image: Macintosh HD:Users:GrowingHope:Desktop:Screen shot 2015-04-16 at 3.22.56 PM.png]


Machine set up
[image: ][image: ]One of the trickiest parts of food assistance is understanding and troubleshooting the technology. We currently use an iPhone (left) with the Michigan Mobile Market+ app (bottom right), which clicks into a small portable swiper/printer. MIFMA is able to assist Michigan farmers markets in getting set up with this system of EBT card swiping. If you are interested in acquiring this wireless technology, MIFMA is the first place to go for guidance. In our first year using this technology, we nearly weren’t able to process SNAP at our first market because of a delay in confirming our authorization to use the app.  Luckily, after several hours of phone calls to various organizations, we were authorized with just twelve hours to spare.  Whether you use this app or choose a different processing method, the best idea is to ensure that you know all of the waiting periods and confirmation steps needed before you are able to swipe EBT cards. This may require some extra phone calls and inquiries, but it is highly valuable to have all of your technological pieces straight before the market season begins. It is also helpful to walk through the transaction process using your EBT terminal before your first market to ensure you understand the process. 
                    

Market Checklist
It is helpful to have a checklist of everything needed on-site that the Food Assistance Clerk can refer to when they are preparing for the market. This will ensure that the Food Assistance Clerk is always well prepared to address any of our customers’ needs as they arise on-site. A checklist also helps any fill-in staff or volunteers in the event of the FAC’s absence. Below is an example of our Food Assistance Clerk’s checklist: 


[image: Food Assistance Market Checklist.jpg]

DURING MARKET SEASON - People

Vendor token education
After vendor orientation, our vendors should be familiar with the token programs, but we also employ several tactics on-site during the market to assist vendors in the process of accepting tokens and coupons. 
[image: Macintosh HD:Users:GrowingHope:Desktop:Screen shot 2015-04-03 at 1.33.49 AM.png]
Signage
[image: Macintosh HD:Users:GrowingHope:Desktop:Screen shot 2015-04-03 at 1.38.14 AM.png]One way we help vendors succeed with the token and coupon programs is by providing them with signage. These signs are important because they allow customers to clearly and easily identify which forms of food assistance each vendor accepts. At Growing Hope, we use small magnetic whiteboards with wooden stands and round magnetic buttons that have the images of the various token types at market. We prefer to use round buttons that look like different food assistance tokens to ensure that customers will understand what types of tokens each vendor accepts regardless of their level of English literacy. We pass this signage out at the beginning of each market, specific to each vendor’s products. Vendors return the whiteboards and magnets to us at the end of each day. 
Rather than using our whiteboards, our long-term dedicated vendors have large green signs with their business names printed on them. They keep these signs and buttons with them and some use them at other markets as well. On boards this size we have discovered that Velcro holds the buttons on through windy days better than magnets do. Growing Hope makes and sells these buttons. Any requests for this service can be directed to market@growinghope.net.

If a vendor takes the wrong tokens
Due to the fact the different food assistance programs have different restrictions on what can be purchased (i.e. Double Up Food Bucks is only spendable on Michigan-grown produce and food-bearing plants), vendors occasionally accept the wrong tokens or coupons. Even with the proper training and signage in place, there will be instances in which a vendor either didn’t notice it or didn’t understand that they took an incorrect currency. We generally have a second-chance policy at our markets. This means that we will reimburse a vendor the first time they take the wrong type of token, but we make them aware of their mistake through a note in the vendor packet as well as direct conversation at the next market. If the vendor makes that mistake again, we return the token to them without reimbursement and do not include it in their totals. We have to strictly adhere to the rules of each food assistance program because not doing so makes the rules confusing for customers, is not fair to the vendors who are following the rules, and could ultimately jeopardize our ability to have food assistance at all.   

Interacting with Customers

How to break down barriers 
Something to be mindful of when running food assistance programs at farmers markets is the existence of stigma.  At the markets we run, we take extra steps to make our EBT customers feel welcome.  We distribute credit card tokens and EBT tokens from the same place, so that no assumptions can be made about a person standing in line or paying with tokens. We swipe cards discretely, and if something goes wrong with the machine or card, it’s important not to make a scene, but to solve the problem quietly and quickly. The additional sales that our vendors receive thanks to food assistance has caused them to be truly appreciative of the program- so typically vendors at our markets do not need to be checked for making someone feel unwelcomed. However, it is explicitly written into our policies that any acts of bias can result in permanent removal from the market (bypassing our typical three strikes rule), so we do have some control over creating an inclusive environment should the need arise. 
In addition to being inclusive as possible on-site at the markets, we utilize our Outreach Assistant’s incredible talent for engaging people to go door-to-door in our lowest-income neighborhoods to talk to people about stretching their SNAP dollars and getting healthier foods at the farmers markets. She also speaks at local events and passes out information at local health clinics and businesses. We try to advertise all of our food assistance options in venues that those who need or use food assistance dollars already frequent. This means that sometimes we have to build relationships in order to persuade a liquor or corner store owner to allow us to advertise, but we only stand to gain from better relationships with the community. At our markets, low-income and low-access customers are not simply welcome- they are actively pursued.  
   
What if a customer does not speak English?
If a customer does not speak English, the most important thing to remember is not to panic!  With a little patience, not speaking the same language doesn’t have to limit their ability to shop at the market.  If you come in contact with more than a couple speakers of a particular language, do what you can to get translated materials, or even a speaker of that language, to assist in making the market an inclusive space.  In a pinch, some smartphone apps can translate spoken words.  If this is not an option, calm gestures and physically showing people how using the tokens work can be effective, even when your words can’t be. A few things that you may feel inclined to do, but should not do:

· Yell out “DOES ANYONE HERE SPEAK (insert language here)!?!?” This will draw a lot of attention to the customer and they may feel embarrassed about their lack of English skills. Additionally it may draw attention to the fact that they are on SNAP/WIC/etc.
· Assume someone with a heavy accent does not speak English. Always try to help customers come up with the words they are looking for before assuming someone is not an English speaker and getting help. You can easily offend someone making these assumptions. 
· Talking more loudly at the person in the hopes they will understand. This is just absolutely unhelpful and will certainly draw more attention to the situation. 

Part of creating a welcoming program is considering the barriers that might make it hard for customers to use the systems you are putting into place.  It’s better to be prepared ahead of time than to scramble to make things work- so take a look at the census data for the populations your market serves and try to plan accordingly.
 
Token confusion/anger
Having multiple alternative currency systems that only apply to the market is always going to be a little confusing.  Because of this, it is inevitable that some market shoppers will react negatively when things don’t make sense to them.  Patience will serve you well in these situations, and when explaining how things work to people who are upset, it is best to be firm but kind.  When these situations arise, take note of where the confusion came from- if people are often getting it wrong, it may point to a need for clarity when you are disbursing tokens. For example, when a customer comes to get EBT tokens and has never heard of Double Up Food Bucks, we usually have a conversation that may look something like this:

Customer: “Can I swipe my BC here?”
FAC: “Yep! Have you heard about Double Up Food Bucks?”
Customer: “No, what is that?”
FAC: “The way it works when you swipe your EBT Card here, is that for every dollar you take off your card, you get a $1 token that you can spend with vendors on any EBT-eligible food. With Double Up Food Bucks, for every two dollars that you purchase in EBT we will give you an additional $2 Double Up Food Bucks token that can be spent on fresh fruits and vegetables. You can receive up to $20 additional Double Up Food Bucks per market day. Does that make sense?” 
Customer: “Yep”
FAC: “Great! So how much would you like to take off of your card?”
Customer: “So if I take $20 I will get $40?”
FAC: “Right. $20 normal EBT tokens and $20 in Double Up Food Bucks.”
Customer: “OK I will do that”
FAC (as they are processing the card and counting out tokens): “A tip I always give new customer- I recommend that you spend the Double Up Food Bucks first because they are restricted to fruits and vegetables. So if you spend all of your wooden EBT tokens then you are going to be left with Double Up Food Bucks tokens and you can’t purchase your bread or cheese or anything else you may need. But if you spend all of your silver tokens first, then you know you will have the option of buying any non-produce that you want to get.”
Customer: “Ohhh ok! Thanks for the tip!”

This type of interaction certainly takes longer than simply distributing the tokens to the new customer, however, if you do not go the extra mile and explain how to get the most out of the program, you will undoubtedly have upset customers who spent their EBT tokens on produce coming back to ask if they can trade their Double Up Food Bucks tokens in.

Vendor Disputes
Growing Hope is lucky to have forged a relationship with our vendors that allows a great deal of trust and respect.  For many markets we know of, vendors would be uncomfortable with their tokens being counted off site.  A rare vendor, however, will want to be present when we double-check their token count. Our policy is to allow this, right at the end of the market. We understand that these tokens are a key part of our vendor’s income, and their distrust comes from wanting to be meticulously accurate in their business and finances- not necessarily distrust of us. It is always best not to take these requests personally, and oblige in their desire for transparency. Please see the section on Record Keeping under DURING MARKET SEASON – Paperwork for details on how token processing usually works.



DURING MARKET SEASON - Paperwork

Reimbursing Vendors
Having alternative currencies at the farmers market is similar to running a small, unique bank. Growing Hope is still experimenting to find the best method for reimbursing our vendors, but so far, we have learned that the most reliable system is to hand each vendor a check at the market. In past years, auto-sent systems sent out checks that looked like spam and were often thrown out, causing frustration on all ends. Some markets reimburse their vendors in cash each week. Growing Hope does not recommend this system. Although it may be a simple process to reimburse a few vendors a few dollars in cash each week- if a market had vendors who accept hundreds of dollars in food assistance each week- it makes the process more complicated with a longer turnaround. Additionally, cash is not very trackable, leaving the market staff vulnerable to vendors claiming discrepancies in reimbursement or being accused of other misconduct. So, although the cost of recording, printing, and occasionally mailing vendor checks is costly and takes time- the security that our vendors will be reimbursed on time makes it worth it.

Processing Vendor Packets
Each market, vendors record all of the currencies they took in that day, and turn the envelope in (tokens and all) to be processed.  These are processed each week by our Food Assistance Clerk before the following week’s market.  Processing has three functions: to double count the tokens/coupons to agree with or correct what the vendors wrote on their record sheet, to enter sales information into the daily tally excel spreadsheet, and to recycle the tokens back into the token bank.  Our shorthand on the physical sheets the vendors turn in is to put a check next to each number as we confirm them, then to put a check with a circle around it next to the total to signal that the information has been entered and saved in the spreadsheet. 
[image: Macintosh HD:Users:GrowingHope:Desktop:Screen shot 2015-04-03 at 1.59.43 AM.png]
Record Keeping: Filling in the Daily Tally

Physical Set Up:
When processing the vendors’ envelopes, our methods are well honed.  To begin, the Food Assistance Clerk gets situated with all of the necessary tools: the Vendor Packets, a computer (with access to that market’s Daily Tally Spreadsheet, open to the tab for the correct week), empty plastic sandwich bags, and some clear table space.  For each Vendor Packet, the tokens are sorted and stacked in tens, fives, and ones for easy counting. Those totals are compared with what the vendors wrote on their Vendor Record Sheets.  If the actual token counts do not match the Vendor Record Sheet, we check the corners of the envelope, between sheets of paper, and the bottom of the bag to be reasonably sure it is their error. Once those numbers are confirmed or corrected, they are entered into the spreadsheet.  We check off each number as it is entered in the spreadsheet, and then put a circled check next to the total.

Vendor Error:
When vendors miscount their token totals, it is important to correct those numbers clearly.  A single line through their number with a distinctive pen suffices, and does not obscure the value that they may still have in their head/own paperwork.  When necessary, a small respectful note explaining the difference is appreciated.  The record sheet is not just a record of vendors’ sales, but also a record of weekly correspondence between the vendors and the Food Assistance Clerk.

Processing Coupons:
Coupons need to be processed further once they’ve been collected.  Each coupon needs two numbers: The number of the farmer/vendor who turned it in, which you assign to the vendors, and the market master number, which is given to you by the program administrators.  They may also provide you with a rubber stamp with your number on it.  If you expect to have a large number of coupons over the course of the season, we highly recommend investing in a self-inking stamp and using it instead of the one they issue- it will pay for itself with the time it saves you.

Mailing in Coupons:
Once the coupons have been filled in, they need to be mailed back to the administrators.  You should have been given instructions, batch sheets, and printed labels.  Count the coupons into bundles of 100 coupons ($200), then fill out a batch sheet and rubber band it.  Write down how many batches you have sent in so you can compare your expectation with how much money you are sent.

Filling in the Spreadsheet:
In column C, we enter a ‘y’ if a vendor was in attendance that day, and the formula at the bottom automatically counts them.  In columns E through J, we enter the dollar amounts of each market currency turned in by each vendor that week.  (Note:  Be careful not to accidentally enter the number of tokens or coupons instead of the dollar value!  Watch out for those $2 increments.)  In column K, we enter their reported cash sales.  The formulas in column L tell us everyone’s total sales, and cell L75 gives the total sales for that market day.  Column M only totals everything but cash- this is what we owe the vendors.  Column N is where we record any important details for that vendor’s [image: ]packet for that week, e.g. ‘cash sales missing’, ‘turned in 8 EBT tokens, wrote down 10’ etc.  When all of the vendor packets have been counted and entered in the spreadsheet, we count the tokens by type and record their totals in row 77.  Row 78 calculates the difference between our totals in row 77 and the formula totals in row 75.  If row 78 is not all zeros at this point, it means we made a mistake.  Common culprits: the numbers on a record sheet were checked off, but not entered in the spreadsheet; a token has fallen onto the floor; a vendor turned in tokens at market to be resold and those were not included in their total (see the section on At-Market Token Emergencies under DURING MARKET SEASON - Equipment for why this would happen); or token numbers were entered in incorrect columns.  Once the culprit is sorted out, DON’T FORGET TO SAVE.


Cash Sales:  
Growing Hope markets require cash sales reporting, since this information is crucial data to understand the impact of the market.  Our vendors for the most part understand and comply, since we only use this information to see the total sales of a particular market.  We do allow vendors with high volume cash sales to count their tills after the market and report those numbers a week behind.  We record that cash sales are missing in the notes column, to be deleted when they are filled in.

Packing Up:  
When all of the envelopes are emptied and recorded, and the totals along the bottom of the spreadsheet have been checked against the now sorted physical tokens, put all the tokens in bags of fifty, put the remainder tokens in the extra tokens bags, and pack everything up for the next market.

Evaluation
At Growing Hope we administer customer surveys and vendor surveys.  Past versions of these can be found in the appendix.  The results of these are powerful tools, which we use to advocate for our food assistance program, and our markets as a whole, with sponsors, community partners, and vendors. We are also able to report back to the vendors mid-season with a comparison of how their year is going compared to past seasons, thanks to how on-top-of data collection we stay. We use this data collected in our annual season report about our markets, grant reporting, grant applications, and to secure market sponsorships. We are also able to use this data to be sure our markets are carrying out our missions. If we desire to increase healthy food access and support healthy economic growth, and our surveys did not indicate that we achieved those outcomes, we would need to adjust the way we run our markets. 



DURING MARKET SEASON - Equipment

At-Market Token Emergencies

Running out of tokens at the market
Thanks to many years of experience, we are usually able to estimate how many tokens we will need to bring to each market based on the time of year.  However, EBT mailings bringing unforeseen crowds, miscounting token bags before the market, or dwindling token stashes can mean we run out of tokens to give out during a market.  Depending on the market, the easiest solution may be to send someone to get more from our office, but sometimes factors don’t allow for obtaining more.  When that is the case, we go to our vendors (first the ones that generally accept the highest volume of tokens) and ask for their tokens early.  We write them a receipt for the tokens they have collected so far and rotate those tokens back into distribution.  This method has saved us many times over the years, but requires special care when processing the vendor envelopes.  It would not be acceptable to fail to reimburse a vendor for tokens that they returned early in good faith. It is important to remember when operating under urgent circumstances such as this that tokens are still money and translate into income for the vendors. 

Wrong number of tokens given out
Occasionally, we will end our market day with more or fewer tokens than we should. Usually, the totals will only be one or two tokens off, or sometimes two types of tokens will be ten or twenty off (meaning the FAC probably distributed the wrong type of token accidentally), but it is not unheard of for things to be off by greater amounts. As any cashier or waitress will tell you, sometimes when you count your money drawer down at the end of the day you are a dollar or two off- and it is not worth your time to pursue the discrepancy. Other times- a 20-minute search is warranted to at least know what went wrong in the day. Our policy is to keep track of these mistakes, and if it seems to be a persisting problem, to reassess our distribution and counting methods. Typically when we count out tokens we put them in stacks of five on the table as we are counting so that we can easily visually notice if we are giving out 21 instead of 20 tokens. Habitually double counting tokens before they are distributed, keeping different types of tokens on different sides of the table, and having good paperwork systems can make these mistakes less common. 

Machine is down
It is a fact of life that technology will sometimes fail.  Regardless of the cause, it’s important to have a backup plan for processing transactions.  Paper vouchers are free from the Department of Human Services and can be used to process EBT with a cell phone.  Just call the number on the back of the EBT card, have your FNS number handy, and fill out all of the sections on the voucher.  Be sure to get a signature from the cardholder, and keep the voucher copy in a place where it won’t blow away or be forgotten.  In order to receive those funds, vouchers must be processed within ten days.

Card won’t go through 
There are many reasons a card will not successfully swipe.  Sometimes the magnetic strip is worn, or the card is cracked, and sometimes we have forgotten to turn on our printing-swiping sled (a good thing to double check).  All of these can be circumvented by typing the card number into the machine manually, which is often faster for the customer than troubleshooting is. 
However, there are also some reasons that money cannot be taken off of a Bridge Card at farmers markets. First- you cannot take a SNAP user’s Cash Benefits off of their card. Cash Benefits are funds people receive to help pay for utility bills and other necessities. We cannot access Cash Benefits at the farmers markets. Additionally, some WIC benefits are loaded onto Bridge Cards. Currently, most farmers markets are also not able to accept WIC benefits that are on Bridge Cards.  Explaining these nuances is important when customers feel confusion about why they are unable to get funds off of their card. Always encourage WIC users to sign up for WIC Project FRESH coupons and, if possible, point SNAP users with Cash Benefits to a nearby ATM- where they should be able to access their funds. 
Another thing we have experienced is that some out-of-state EBT cards do not work on our machine, even though those customers’ cards work at local grocery stores.  This has been observed to affect only certain states cards, while other states have processed without a problem. Because SNAP is a federal program, the cards should work- so if you run into this issue you should try to call the number on the back of the card and write the transaction on a paper voucher. 

Storing the Equipment
Tokens have real monetary value, so they should be stored with a level of security to match. All tokens and equipment should be locked away in a safe, filing cabinet, or secure closet.  We keep track of the total number of tokens that remain in our stash, so that if we seem to be getting low, we can reorder in plenty of time.  Our electronics are treated with the same care- locked away, and plugged in. We do an annual inventory of tokens and ongoing inventory of other supplies to ensure we always have what we need to be successful on-site at the market. This responsibility falls to the Food Assistance Clerk, who must sign the number of each type of token they are taking out of the office with them as well as signing in the tokens when they return. Because the tokens and coupons represent money, we must not trust ourselves to handle them without keeping meticulous records.


AFTER MARKET SEASON - People

Vendor Potluck
Every winter, Growing Hope puts on a potluck for the vendors.  This is an opportunity to present on the markets’ successes upcoming developments, thank the vendors for participating, and distribute applications for the coming season.  It’s also a good time to promote the food assistance programs, since the programs cannot be successful without the support and participation of the vendors. We present relevant data regarding the impact of our food assistance program on the market and on the city. This builds buy-in and excitement for food assistance among vendors for the coming year.


AFTER MARKET SEASON - Paperwork

Reporting
Reporting is an important part of running a market.  Data can be powerful if you use it.  Our annual season report combines the results of our vendor and customer surveys, records of sales, and customer counts, and turns them into a statement on the importance and impact of the farmers markets. We distribute this report to all of our sponsors, vendors, potential grant funders, those we contract our services to, and interested community members. We always attempt to take the burden of proving the importance of the markets to our community upon ourselves- rather than waiting for others to ask. 

Turning stuff in
At the end of the season, it is important to be mindful of the due dates for turning in records to the various food assistance programs you participate in.  Signed vendor agreement sheets, customer transaction records, and various other totals are required soon after the final market.

Scanning/Filing
At the end of the season, we are left with large amounts of paperwork.  We are fortunate to have access to a copy machine that can scan documents en masse and email them in .pdf form.  Each year, we determine which documents are necessary to have on file and which ones are okay to shred.  Our rule is that before getting rid of something, we scan it and sort it into a place in our files that makes sense.


AFTER MARKET SEASON - Equipment

Token Inventory
At the end of the season, we take a final count of all of the tokens, re-bagging them in fifties, and recording the tally. We do this so that we know how many tokens are still in distribution (because we are still liable for those dollars) and whether we need to order any extra tokens for the coming year. 
We also must return Double Up Food Bucks tokens and paperwork to Fair Food Network, so they are able to inventory and finalize their fiscal year as well.


APPENDIX
Vendor Application
[image: Macintosh HD:Users:GrowingHope:Desktop:pdfs:2015 Vendor Application.pdf]
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Market Spreadsheet
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Vendor Record Sheet
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Daily Tally Spreadsheet
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Daily Tally Spreadsheet
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Check Totals Tab















Daily Tally Spreadsheet
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Vendor Totals Tab
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Weekly Tally Tab
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YPSILANTI FARMERS MARKETS 
 



2015 VENDOR APPLICATION 
 



Growing Hope is an Ypsilanti-based nonprofit dedicated to helping people improve their lives and communities 
through gardening and healthy food access.  We have the privilege of managing both farmers markets in Ypsilanti! 
 
VENDOR NAME & CONTACT INFORMATION:  
 



Your Name(s) 



Farm, Business, or Organization Name 



Address 



City/State/Zip 



Home Phone       Cell Phone 



Email 



Website      Facebook Page 
 



type of entity: 
 



__Individual __Family __Cooperative 



__Corporation __LLC __Nonprofit or Community Org 



   
 



__Other______________
_ 



 
LOCATIONS & ORIENTATION: 
 
The Downtown Ypsilanti Farmers Market location is TBD we hope it will be at our new site at 16 S 
Washington (a block from our past site), but we are still obtaining that property. If not there, the market will 
be at its regular site on Ferris Street between S. Hamilton and S. Adams.  This market will be open on 
Tuesday afternoons from 3-7pm, May 5th - October 27th for a total of 26 market days.  
 
The Depot Town Farmers Market takes place on the Freighthouse Market Plaza (100 Rice St) behind the 
Cross Street businesses in Depot Town. This market will be open on Saturday mornings from 9am-1pm, 
May 2th  October 31th for a total of 27 market days.  
 
Vendor orientation is mandatory for new and returning vendors. You have the option of attending on 
Tuesday, April 7 @ 3pm or Saturday, April 11 @ 3pm at SPARK East, 215 W. Michigan Avenue, Ypsilanti, 
MI 48197.  
 
Please indicate which mandatory vendor orientation you plan to attend (you only need to attend 
one): 
 



 I will attend the mandatory vendor orientation on April 7 
 I will attend the mandatory vendor orientation on April 11 
 I cannot attend the vendor orientations on these dates (we will have to do a private orientation) 
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YPSILANTI FARMERS MARKETS 

 

2015 VENDOR APPLICATION 

 

Growing Hope is an Ypsilanti-based nonprofit dedicated to helping people improve their lives and communities 

through gardening and healthy food access.  We have the privilege of managing both farmers markets in Ypsilanti! 

 

VENDOR NAME & CONTACT INFORMATION:  

 

Your Name(s) 

Farm, Business, or Organization Name 

Address 

City/State/Zip 

Home Phone             Cell Phone 

Email 

Website            Facebook Page 

 

type of entity:

 

 

__Individual  __Family  __Cooperative 

__Corporation  __LLC  __Nonprofit or Community Org 

     

 

__Other______________

_ 

 

LOCATIONS & ORIENTATION: 

 

The 

Downtown Ypsilanti Farmers Market

 location is TBD we hope it will be at our new site at 16 S 

Washington (a block from our past site), but we are still obtaining that property. If not there, the market will 

be at its regular site on Ferris Street between S. Hamilton and S. Adams.  This market will be open on 

Tuesday afternoons from 3-7pm, May 5

th

 - October 27

th 

for a total of 26 market days.  

 

The 

Depot Town Farmers Market 

takes place on the Freighthouse Market Plaza (100 Rice St) behind the 

Cross Street businesses in Depot Town. This market will be open on Saturday mornings from 9am-1pm, 

May 2

th

  October 31

th

 for a total of 27 market days.  

 

Vendor orientation is mandatory for new and returning vendors

. You have the option of attending on 

Tuesday, April 7 @ 3pm or Saturday, April 11 @ 3pm at SPARK East, 215 W. Michigan Avenue, Ypsilanti, 

MI 48197.  

 

Please indicate which mandatory vendor orientation you plan to attend (you only need to attend 

one): 

 

 I will attend the mandatory vendor orientation on April 7 

 I will attend the mandatory vendor orientation on April 11 

 I cannot attend the vendor orientations on these dates (we will have to do a private orientation) 
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VENDOR BALANCE and CRITERIA FOR ACCEPTANCE 
Growing Hope reserves the right to limit the number of any type of vendors to ensure balance at the 
market  health impacts.  Vendor applicants are accepted to sell at the 
market at our discretion, and vendors may be accepted only for certain market dates; we will notify you in 
writing for how long and what dates you are accepted for vending.  We consider proximity to Ypsilanti, 
vendor history at our markets, past policy compliance and complaints registered, commitment to multiple 
dates, and overall product balance.  Submitting a vendor application does not ensure a spot at the market. 
 
TIMELINE and RATES 
 



The deadline for 2015 priority vendor applications is March 27. Market management will issue status 
notifications no later than March 31. Vendors may still apply after these dates but review and 
acceptance/waitlist of applications will be on a rolling basis. Vendors can choose to apply and pay in 
advance for a discount, or choose to attend individual market dates and pay a daily fee on site. Receipt of 
an application and fees does not guarantee acceptance to the market. If accepted to vend, vendor fees are 
nonrefundable.  See 2015 Market Policies for details on applications, fees, and waitlists.  Please note: The 
Winter Indoor Ypsilanti Farmers Market will have a separate application and fees.   
 
Please indicate which payment option you are going to be using. (You can change to a longer-term option as the 
season goes on. Full season payment can be prorated up until July 1)
 



_____ $448:  Whole season for both Ypsi Markets - Paid in advance  



_____ $260: Whole season for one Ypsi Market - Paid in advance



_____ $50: 4 weeks at one Ypsi Market - Paid in advance 



_____ $15/day: Advance daily rate - Paid at least week in advance   



_____ $20/day: Daily rate - Paid day of market    



 



 DOWNTOWN YPSILANTI            DEPOT TOWN 
    FARMERS MARKET      FARMERS MARKET 
 



 I apply to attend all market dates  I apply to attend all market dates 
 I apply to attend all market dates after ______  I apply to attend all market dates after ____ 



  



I am applying to attend the following dates:  I am applying to attend the following dates: 
 



MAY MAY 
 5/5     5/12    5/19      5/26         5/2    5/9       5/16     5/23    5/30   



JUNE JUNE                  
6/2      6/9      6/16      6/23   6/30  6/6     6/13     6/20     6/27 



JULY JULY                           
7/7      7/14    7/21      7/28        7/4     7/11     7/18     7/25       



AUGUST AUGUST           
8/4      8/11    8/18      8/25  8/1     8/8       8/15     8/22     8/29 



SEPTEMBER SEPTEMBER                
9/1      9/8      9/15      9/22   9/29  9/5     9/12     9/19     9/26           



OCTOBER OCTOBER                          
10/6    10/13  10/20    10/27      10/3   10/10   10/17   10/24   10/31     



 



 Need Electricity 
(Electricity is very limited and 
may not be possible.) 





http://www.growinghope.net


mailto:market@growinghope.net


http://facebook.com/growinghope
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TABLES & TENTS: 
 



Vendors are expected to provide their own tables, chairs, and tents, or to reserve them in advance to be 
rented from Growing Hope.  Weights for your tents are required for the safety of everyone at the market. 
Growing Hope can provide the rental and set up of tables, tents, and chairs as a service to vendors who 
choose to pay for it. 
 
To ensure availability of equipment and staffing, reservations for equipment rental must be made at 
least two days in advance. Payment can be remitted to Growing Hope either in advance or upon arrival 
at market in either cash or check.  If you have reserved equipment and do not show up for market (and 
have not cancelled at least two days in advance) you will not be reimbursed for your rental fee.  
 
TYPE OF RENTAL & RATES: 
Please indicate if you are planning on using any of these service options.  
 



  SELF SERVE RENTAL 
  We bring to market & you set up/take down 



 



FULL SERVICE RENTAL 
We set up & take down 



 
   $8 /day  Tent rental w/weights  $13 /day  Tent set up/take down 
   $6 /day  Table  + chair rental  $18 /day  Tent, table, and chair set up/take 



down 
Note: vendors with physical limitations are able to 
receive tent, table, and chair service for $12 



  
 



 



 



LICENSING/INSURANCE: 
 



Each vendor must provide a current and valid copy of any and all licenses and permits necessary for their 
operation. A copy of the appropriate state license must accompany the vendor application for items such 
as perennial plants, meat, certified kitchen license etc.  Vendors are encouraged to obtain their own 
insurance against all liabilities and sales tax license, if applicable. Please check all boxes that apply to 
you, and attach all documentation: 
 



 I am required by the state of Michigan to be licensed for an aspect of my business.  
 



  I carry general liability insurance or product liability insurance for this business/farm.               
. 



  I am certified organic.   
 



 
PRODUCTS TO BE SOLD: 
  
The Ypsilanti Farmers Markets are open to vendors of local products. Local means produced in Michigan, 
preferably within 100 miles of Ypsilanti.  All produce sold in whole, uncut form must be grown in Michigan.  
Other food products need to be locally produced.  Crafts also need to be handmade, not store bought. 
Please describe the products you plan to sell.  If an information/education/outreach booth, please describe 
type of information distributed: 
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PRODUCE & PLANT VENDORS ONLY:   
 
Where have the products been grown or produced?  



 My own farm/garden (write address/es here) _____________________________________________ 



 Wholesale (list wholesale sources) _____________________________________________________ 



       Note: be prepared to show receipts to market management any given week 
Other growers (list name(s) of grower/farm/garden, address, and products sold)  



 Note: be prepared to show receipts to market management 
 ______________________________________________________________________ 
 
     ______________________________________________________________________ 
 
What percentage of these products have you grown, raised, or made yourself?          ______% 
 
Are the crops you grow or sell treated with chemical pesticides and fertilizers?  Yes____       No____ 
 
Please list the products you expect to sell: 



 



CROP/PRODUCT DATE AVAILABLE 
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HOLD HARMLESS/SIGNATURE 
 



Growing Hope, the Downtown Ypsilanti Farmers Market and the Depot Town Farmers Market are not 
responsible for product liability or the paying of sales taxes by individual vendors.  The Market is not held 
responsible in any way for any loss of vendor property by theft, vandalism, weather or anything outside of  
the control of the market staff or volunteers.  Vendors agree to indemnify and hold harmless Growing 
Hope, Key Bank, Depot Town Vendors Association, Friends of the Ypsilanti Freighthouse and the City of 
Ypsilanti and assignees from and against all liability, claims, demands, losses, damages, levies and 
causes of action or suits of any nature whatsoever, arising out of or related to activities at the Downtown 
Ypsilanti Farmers Market or the Depot Town Farmers Market. 
 
By signing this application, I agree that: 
 



1) I have read, understood, and agree to the guidelines contained in this application and the attached 2015 
Market Policies. 



2) I will obtain and provide all applicable permits and licenses from local, state, and federal regulatory 
agencies. 



3) Growing Hope reserves the right to deny any vendor application or ask a vendor to discontinue 
participation in the market. 



 
 
Signed:_____________________________________ Date:____________________ 
 
 
GROWING HOPE PHOTO RELEASE 



 
I, __________________________ give Growing Hope and their legal representatives and assigns, the 
right and permission to publish, without my charge, photographs or videos taken of my image. 
 
I do hereby grant permission to Growing Hope, its agents and others working under its authority, full and 
free use of video/photographs/audio containing my images/likenesses/voice. I understand these images 
and sounds may be used for promotional publications, news, research and/or educational purposes. 
 
I do further certify that I am of legal age and possess full legal capacity to execute the foregoing 
authorization and release form.  
 
 
Name (please print): 
 
____________________________________________ 
 
Signature:          Date: 
 
____________________________________________                                         __________________ 



 



Note: If you are uncomfortable with photos, a photo release is not required in order to sell at the market. 
We will respect your right to not be photographed. 
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2015 CREDIT AND EBT (BRIDGE CARD) AGREEMENT 
 



The Ypsilanti Farmers Markets accept Visa, Master Card, and EBT/SNAP/Bridge Cards, 
 which are processed through Growing Hope.  Acceptance of EBT/SNAP is expected by eligible 



vendors.  Acceptance of credit cards is also expected by all vendors. 
 



AGREEMENT: 
 
 I agree to follow all of the rules as explained in 2015 Credit/EBT Policies, as well as all policies of 



the Ypsilanti Farmers Markets, and realize that the privilege of using the EBT/credit services is 
contingent on following the policies.  



 
       I understand that if market staff observe or receive evidence of my failure to abide by this 



agreement, the market will immediately suspend or terminate my approval to accept Credit and 
EBT cards, and the offense may result in a fine or affect my ability to participate in the market.  



 
 I understand that it is my responsibility to inform my family and employees of these rules before 



they sell at the market on behalf of my farm or business. 
 
 
 
Vendor Signature        Date 
 
__________________________________________________________________________________ 
Vendor Name Printed, Please    Business Name 
 



 
 
 
PLEASE TELL US WHO TO MAKE CHECKS PAYABLE TO: 



  
Name______________________________________________________________________________ 
 
Address____________________________________________________________________________ 
  
              ___________________________________________________________________________ 
 
Phone # ___________________________________________________________________________ 
 
 
 



  I am choosing not to accept EBT/ SNAP or Credit Card/Debit Card tokens and I am aware that 
 



 
 
 
NOTE: This agreement must be filled out and turned in prior to vendors accepting any tokens of any 
kind. 
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CREDIT AND EBT/FOOD STAMP PROCESS AND RULES 
 



Credit/EBT Card Process: 
1. Customers with credit or EBT cards decide how much money they would like to spend. 
2. Customers then visit the info booth at the market and tell the staff person how much they want to 



spend.  Growing Hope staff processes card transaction for that amount. 
3. Customers are given tokens in $1 increments for the amount they have chosen to spend.  EBT and 



credit card tokens look different. 
4. Customers spend tokens with any participating vendor in whole dollar increments only.  Vendors are 



encouraged to round up/round down or adjust quantity of food to best match whole dollar 
increments.  Vendors can give users of credit card tokens change in cash if requested. EBT token 
users cannot receive change. 



5. Customer can save unspent tokens to be used at future date.  EBT customers have the option of 
returning to the info booth and receiving a refund for unspent tokens. 



6. Vendors record token totals on the tracking sheets provided and turn in all tokens at the end of the 
market to the market manager in an envelope/bag provided by the market manager.  Vendors are 
recommended to keep their own records of total tokens redeemed each day as well. 



7. Vendors will receive a check from the Growing Hope for the total amount of Credit and EBT card 
purchases as well as other tokens, monthly. Every effort is made by the market staff to distribute 



  
 
Additional EBT Instructions: 
1. EBT can buy: vegetables, fruit, dairy products, meat, eggs, bread, jam, and pastries. They may also 



buy seeds or plants that produce food.  
2. EBT cannot buy: hot food, cut flowers, decorative plants, pet food, or non-food items.  
3. It is ILLEGAL to exchange cash for food stamp benefits. 
4. Vendors who are authorized to accept EBT/Food Stamps must display the EBT sign provided, 



identifying their stall as an authorized EBT vendor. 
 



Additional credit instructions: 
1. No vendor will require a credit card minimum or charge any fees or penalties to customers for using 



a credit card. 
2. No vendor will charge more for products bought with EBT or credit card tokens. 



 
 
THANK YOU FOR APPLYING FOR THE 2015 MARKET SEASON!  WE LOOK 
FORWARD TO WORKING WITH YOU! 



 



Completed applications can be emailed to Olivia at market@growinghope.net or mailed to Growing Hope, 
PO Box 980129, Ypsilanti, MI 48198.   
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YPSILANTI FARMERS MARKETS 
2015 MARKET POLICIES 



 
The Downtown Ypsilanti Farmers Market (DYFM) and the Depot Town 
Farmers Market (DTFM) are managed by Growing Hope, an Ypsilanti-based nonprofit dedicated to helping people 
improve their lives and communities through gardening and healthy food access.   
 



VENDOR FEES, APPLICATIONS, STALLS, AND SIGNAGE 
 



 Vendors will be charged a $20 fee per each bank returned check.  After one bank returned check, you will not 
be permitted back into the market until you pre-pay. After we receive two returned checks, you will thereafter 



or cash.  
 



 There is absolutely no solicitation at the market. This means that someone cannot walk around from customer 
or customer and sell product, collect signatures, support a politician or political party, or pass out materials. 
Anyone interested in selling proucts or disseminating information must apply for a vendor spot. Partisan 
political activity is not allowed, even at a vendor booth.  
 



 Vendor fees are non-refundable, except in the case of documented (in writing) circumstances that 



major illness or sudden relocation, but do not include factors such as sales being lower than expected or other 
market opportunities arising. 



 



 Vendor applicants are accepted to sell at the market at the discretion of Growing Hope.  The market 
management has the final decision concerning who sells at the market. The Ypsilanti Farmers Markets work to 
create a balance of products available to customers. Vendors can be removed from the market after the 
market season begins due to violations of any market policies, or other reasons as determined by the market 
management. 
 



 The market management will keep a waitlist for vendors for whom space is not available for their product type 
as initially requested.  Growing Hope will refrain from depositing checks included with vendor applications for 
those placed on the waitlist.  If space opens up and the vendor accepts it, Growing Hope will then deposit the 
check.  If the vendor chooses not to accept the spot, or a space never opens, Growing Hope will void the 
payment. 



 



 New and returning vendors are required to attend one vendor orientation. Orientations will be held on 
April 7th as well as April 11th at 3pm at SPARK East (215 W. Michigan Avenue, Ypsilanti, MI 48197.)  If a 
vendor cannot attend or applies after that date, arrangements for a separate orientation will be made with the 
market management. 



 



 Vendors who sell Michigan-grown produce are expected to accept EBT (Bridge Card), Double Up Food Bucks, 
WIC Project Fresh, Senior Project Fresh/Market Fresh and Prescription for Health tokens.  All other vendors 
are expected to accept all forms of market currency (tokens, etc.) that are appropriate to the types of products 
they sell.  Market management reserves the right to choose vendors based on this expectation.  



 



 All vendors are required to turn in coupons, tokens, and total sales tally at the end of each market day to the 
market management.  Vendors at Growing Hope markets will be required to report all sales including cash 
sales for every week.  Those vendors who choose to count cash sales after they leave the market can turn 
those sales figures in the next week.  You may not wait to turn in coupon and tokens until the end of the 
season, turn them in at the end of each market day.  Growing Hope keeps detailed records on weekly sales, 
those numbers are kept confidential and only used for market evaluation.  Vendors unwilling to share ALL 
sales data will not be welcome at the market.  Your cooperation with this issue is appreciated. 



 



 Permanent vendor spaces will be assigned to pre-paid, full-season vendors. Vendors with reserved spaces 
must notify the market management if they are not attending the market at least 2 days before market day. 
More advanced notice is preferable. Unexcused absences may result in loss of the reserved space for the 
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YPSILANTI FARMERS MARKETS 

2015 MARKET POLICIES 

 

The Downtown Ypsilanti Farmers Market (DYFM) and the Depot Town 

Farmers Market (DTFM) are managed by Growing Hope, an Ypsilanti-based nonprofit dedicated to helping people 

improve their lives and communities through gardening and healthy food access.   

 

VENDOR FEES, APPLICATIONS, STALLS, AND SIGNAGE 

 

  Vendors will be charged a $20 fee per each bank returned check.  After one bank returned check, you will not 

be permitted back into the market until you pre-pay.

 

After we receive two returned checks, you will thereafter 

or cash.  

 

  There is absolutely no solicitation at the market. This means that someone cannot walk around from customer 

or customer and sell product, collect signatures, support a politician or political party, or pass out materials. 

Anyone interested in selling proucts or disseminating information must apply for a vendor spot. Partisan 

political activity is not allowed, even at a vendor booth.  

 

  Vendor fees are non-refundable, except in the case of documented (in writing) circumstances that 

major illness or sudden relocation, but do not include factors such as sales being lower than expected or other 

market opportunities arising. 

 

  Vendor applicants are accepted to sell at the market at the discretion of Growing Hope.  The market 

management has the final decision concerning who sells at the market. The Ypsilanti Farmers Markets work to 

create a balance of products available to customers. Vendors can be removed from the market after the 

market season begins due to violations of any market policies, or other reasons as determined by the market 

management. 

 

  The market management will keep a waitlist for vendors for whom space is not available for their product type 

as initially requested.  Growing Hope will refrain from depositing checks included with vendor applications for 

those placed on the waitlist.  If space opens up and the vendor accepts it, Growing Hope will then deposit the 

check.  If the vendor chooses not to accept the spot, or a space never opens, Growing Hope will void the 

payment. 

 

 

New and returning vendors are required to attend one vendor orientation.

 Orientations will be held on 

April 7th as well as April 11

th

 at 3pm at SPARK East (215 W. Michigan Avenue, Ypsilanti, MI 48197.)  If a 

vendor cannot attend or applies after that date, arrangements for a separate orientation will be made with the 

market management. 

 

  Vendors who sell Michigan-grown produce are expected to accept EBT (Bridge Card), Double Up Food Bucks, 

WIC Project Fresh, Senior Project Fresh/Market Fresh and Prescription for Health tokens.  All other vendors 

are expected to accept all forms of market currency (tokens, etc.) that are appropriate to the types of products 

they sell.  Market management reserves the right to choose vendors based on this expectation.  

 

  All vendors are 

required

 to turn in coupons, tokens, and total sales tally at the end of each market day to the 

market management.  Vendors at Growing Hope markets will be 

required

 to report all sales including cash 

sales for every week.  Those vendors who choose to count cash sales after they leave the market can turn 

those sales figures in the next week.  You may not wait to turn in coupon and tokens until the end of the 

season, turn them in at the end of each market day.  Growing Hope keeps detailed records on weekly sales, 

those numbers are kept confidential and only used for market evaluation.  

Vendors unwilling to share ALL 

sales data will not be welcome at the market.

  Your cooperation with this issue is appreciated. 

 

  Permanent vendor spaces will be assigned to pre-paid, full-season vendors. Vendors with reserved spaces 

must notify the market management if they are not attending the market at least 2 days before market day. 

More advanced notice is preferable. Unexcused absences may result in loss of the reserved space for the 
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remainder of the season or potential expulsion from the market and forfeiture of vendor fees. Vendors arriving 
after 30 minutes prior to market may lose their assigned space for that day.  
 



 The market management reserves the right to adjust any vendor stall space on the day of the market to 
maximize the market space and make an inviting space for customers. (i.e. if there have been vendor 
cancellations, to move the stalls closer together). 



 
 All vendors are expected to arrive at the market at or before 30 minutes prior to the market and prepared to 



sell the whole four hours of each market day unless completely sold out or vendor has made prior 
arrangements with the market management.  Please call Olivia if you are going to be late or an emergency 
arises.  Leaving early without prior arrangements or being sold out will automatically result in a violation. 



 
 If you arrive later than 30 minutes prior to the market and you have not contacted the market management, 



they will assume you are not coming and can reassign your spot in order to maximize the market space and 
for general market appearance.  



 
 Vendors must display required signage at their stall on every market day.  This signage includes: 



o Prices on all items - vendor provides this signage 
o Ingredient and identification labels on all packaged products - vendor provides 
o Applicable licenses and permits - vendor provides 
o Growing or production practices - Growing Hope provides this signage 
o EBT (Bridge Card), Double Up Food Bucks, Prescription for Health, WIC Project Fresh, Senior Project 



Fresh/Market Fresh button magnets on white board or green vendor sign - Growing Hope provides 
 



VENDOR PRODUCT GUIDELINES 
 All food products must be packaged, stored, and displayed per Michigan Department of Agriculture and Rural 



Development and Washtenaw County Public Health guidelines. 
 



 ONLY Michigan-grown produce can be sold at the market (i.e. grown yourself or resold Michigan-grown 
produce).  This does not include produce bought from a store in Michigan unless it is Michigan-grown.  
Vendors Don and Ruth Fleig are the only exception to this rule. They have been grandfathered in as non-
Michigan resellers for the Depot Town Farmers Market only. 
 



 If you resell Michigan-grown produce, you MUST be able to provide written documentation to the market 
management in the form of a receipt from the producer including their Michigan location. You will not be able 



  
 



 Vendors selling prepared foods MUST include a label listing ingredients and identifying potential allergens per 
the Michigan Food Laws.  Vendors are required to also have an operating license on hand at each market day.  
 



 Vendors selling items falling under the Cottage Food Law must adhere to Michigan Department of Agriculture 
and Rural Development policies including proper kitchen cleanliness standards, correct and accurate labeling 
of products, etc.  Guidelines are available at www.michigan.gov/cottagefood  You will not be able to sell 
your products if they are not properly labeled and the maker of these products is not on site. 
 



 All non-food items must be hand-
Reselling of imported items or items not made by you or your family is not allowed. Pictures of craft items are 
required for the application to be considered 



 



 All new products not listed on your vendor application must be pre-approved by the market management prior 
to the market day either by email or phone call.   
 



 The Ypsilanti Farmers Markets work to create a balance of products available to customers, with the majority 
of vendor spaces available to people selling fresh produce and other food.  We value our non-food vendors but 
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remainder of the season or potential expulsion from the market and forfeiture of vendor fees. Vendors arriving 

after 30 minutes prior to market may lose their assigned space for that day.  

 

  The market management reserves the right to adjust any vendor stall space on the day of the market to 

maximize the market space and make an inviting space for customers. (i.e. if there have been vendor 

cancellations, to move the stalls closer together). 

 

  All vendors are expected to arrive at the market at or before 30 minutes prior to the market and prepared to 

sell the whole four hours of each market day unless completely sold out or vendor has made prior 

arrangements with the market management.  Please call Olivia if you are going to be late or an emergency 

arises.  Leaving early without prior arrangements or being sold out will automatically result in a violation. 

 

  If you arrive later than 30 minutes prior to the market and you have not contacted the market management, 

they will assume you are not coming and can reassign your spot in order to maximize the market space and 

for general market appearance.

 

 

 

  Vendors must display required signage at their stall on every market day.  This signage includes: 

o

  Prices on all items -

 vendor provides this signage

 

o

  Ingredient and identification labels on all packaged products

 - vendor provides

 

o

  Applicable licenses and permits 

- vendor provides

 

o

  Growing or production practices - 

Growing Hope provides this signage

 

o

  EBT (Bridge Card), Double Up Food Bucks, Prescription for Health, WIC Project Fresh, Senior Project 

Fresh/Market Fresh button magnets on white board or green vendor sign - 

Growing Hope provides

 

 

VENDOR PRODUCT GUIDELINES 

  All food products must be packaged, stored, and displayed per Michigan Department of Agriculture and Rural 

Development and Washtenaw County Public Health guidelines. 

 

 

ONLY

 Michigan-grown produce can be sold at the market (i.e. grown yourself or resold Michigan-grown 

produce).  This does not include produce bought from a store in Michigan unless it is Michigan-grown.  

Vendors Don and Ruth Fleig are the only exception to this rule. They have been grandfathered in as non-

Michigan resellers for the Depot Town Farmers Market only. 

 

  If you resell Michigan-grown produce, you MUST be able to provide written documentation to the market 

management in the form of a receipt from the producer including their Michigan location. You will not be able 

 

 

 

  Vendors selling prepared foods MUST include a label listing ingredients and identifying potential allergens per 

the Michigan Food Laws.  Vendors are required to also have an operating license on hand at each market day.  

 

  Vendors selling items falling under the Cottage Food Law must adhere to Michigan Department of Agriculture 

and Rural Development policies including proper kitchen cleanliness standards, correct and accurate labeling 

of products, etc.  Guidelines are available at www.michigan.gov/cottagefood  

You will not be able to sell 

your products if they are not properly labeled and the maker of these products is not on site.

 

 

  All non-food items must be hand-

Reselling of imported items or items not made by you or your family is not allowed. Pictures of craft items are 

required for the application to be considered 

 

  All new products not listed on your vendor application must be pre-approved by the market management prior 

to the market day either by email or phone call.   

 

  The Ypsilanti Farmers Markets work to create a balance of products available to customers, with the majority 

of vendor spaces available to people selling fresh produce and other food.  We value our non-food vendors but 
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to keep the market from becoming overpopulated with non-food vendors we restrict the numbers of spots 
available.  To keep these ratios balanced, at times the market stalls are not 100% full, but some vendors will 
remain on the waitlist if their product type is over-represented.   
 



VENDOR CONDUCT GUIDELINES 
 



 We will be encouraging market customers to respectfully ask about their food and food sources. You are 
expected to be prepared to openly and honestly share this information. Giving a customer false information 
about your products will result in a violation. The integrity of the market relies on it. 



 Vendors must adhere to all city, county, state, and federal laws and regulations. 
 



 Growing Hope market management values the culture of vendor engagement and participation in a positive 
and helpful way.  Therefore, vendors are required to take the vendor survey at the end of the season or after 



.  You will be given time to reflect and submit your 
information. You will receive your final token reimbursement check only after this survey is completed and 
turned in. Non-compliance with this policy can result in not being allowed to sell at the market in the future. 



 
 PARKING: Vendors may not park in the street where the Downtown market is held, but can pull their vehicles 



into the street for loading and unloading.  Parking for vendors is available in the lot immediately north of the 
Downtown market (about 15 feet away from the market) and for the Depot Town Market vendors, please park 
northwest of the market (about 75 feet away from the market)   These spots are available on a first come basis 
and will not be saved for vendors.  
 



 The Ypsilanti Farmers Markets are smoke-free environments. No customers or vendors will be permitted to 
smoke within 25 feet of all vending areas.  
 



 Each vendor is expected to clean his or her stall at the end of each day and to keep it neat during the period 
that the market is open, and dispose of all rubbish (including corn husks and other compostable waste) and 
recycling in appropriate receptacles.  
 



 Vendors will NOT be able to bring their pets to the market.  The Michigan Department of Agriculture and Rural 
Development has designated a market stand as a food establishment and therefore, pets are not allowed.   
 



 No vendors will be allowed to dump or purposely undercut their fellow vendors. Dumping is defined as selling 
products at a price significantly lower than the average market price within the market.   



 



 While participating in the market, vendors shall not discriminate against any person on the basis of economic 
status, race, sex, color, national origin, religion, disability status, height, weight, marital status, gender identity, 
or sexual orientation. Growing Hope markets are intended as points of food access for ALL people. Inclusivity 
and the creation of a welcoming environment is key to this mission. Any incident of vendors participating in 
bias at the market will be taken VERY seriously, and market management has the right to terminate 
your affiliation with the market. 



 
VIOLATIONS 



Violations of these policies or generally good business conduct will result in a violation. Growing Hope markets 
have a 3-strikes policy. However, some of the issues noted above may be escalated immediately to second or 
third level violations.  
 



First violation - a verbal warning from the market management  
Second violation - a written warning from the market management  
Third violation - written notice of removal from the market signed by market management  



  



If you have questions about these policies or need further clarification please ask Olivia @ 734-786-8401 or email 
market@growinghope.net. Thank you! 
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to keep the market from becoming overpopulated with non-food vendors we restrict the numbers of spots 

available.  To keep these ratios balanced, at times the market stalls are not 100% full, but some vendors will 

remain on the waitlist if their product type is over-represented.   

 

VENDOR CONDUCT GUIDELINES

 

 

 

We will be encouraging market customers to respectfully ask about their food and food sources. You are 

expected to be prepared to openly and honestly share this information. Giving a customer false information 

about your products will result in a violation. The integrity of the market relies on it. 

  Vendors must adhere to all city, county, state, and federal laws and regulations. 

 

  Growing Hope market management values the culture of vendor engagement and participation in a positive 

and helpful way.  Therefore, vendors are required to take the vendor survey at the end of the season or after 

.  You will be given time to reflect and submit your 

information. You will receive your final token reimbursement check only after this survey is completed and 

turned in. Non-compliance with this policy can result in not being allowed to sell at the market in the future.

 

 

 

PARKING

: Vendors may not park in the street where the Downtown market is held, but can pull their vehicles 

into the street for loading and unloading.  Parking for vendors is available in the lot immediately north of the 

Downtown market (about 15 feet away from the market) and for the Depot Town Market vendors, please park 

northwest of the market (about 75 feet away from the market)   These spots are available on a first come basis 

and will not be saved for vendors.  

 

  The Ypsilanti Farmers Markets are smoke-free environments. No customers or vendors will be permitted to 

smoke within 25 feet of all vending areas.  

 

  Each vendor is expected to clean his or her stall at the end of each day and to keep it neat during the period 

that the market is open, and dispose of all rubbish (including corn husks and other compostable waste) and 

recycling in appropriate receptacles.  

 

  Vendors will NOT be able to bring their pets to the market.  The Michigan Department of Agriculture and Rural 

Development has designated a market stand as a food establishment and therefore, pets are not allowed.   

 

  No vendors will be allowed to dump or purposely undercut their fellow vendors. Dumping is defined as selling 

products at a price significantly lower than the average market price within the market.   

 

  While participating in the market, vendors shall not discriminate against any person on the basis of economic 

status, race, sex, color, national origin, religion, disability status, height, weight, marital status, gender identity, 

or sexual orientation. Growing Hope markets are intended as points of food access for ALL people. Inclusivity 

and the creation of a welcoming environment is key to this mission.

 Any incident of vendors participating in 

bias at the market will be taken VERY seriously, and market management has the right to terminate 

your affiliation with the market.

 

 

VIOLATIONS 

Violations of these policies or generally good business conduct will result in a violation. Growing Hope markets 

have a 3-strikes policy. However, some of the issues noted above may be escalated immediately to second or 

third level violations.  

 

First violation 

- a verbal warning from the market management  

Second violation

 - a written warning from the market management  

Third violation

 - written notice of removal from the market signed by market management  

 

 

If you have questions about these policies or need further clarification please ask Olivia @ 734-786-8401 or

 

email 

market@growinghope.net.

 Thank you! 
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YPSILANTI FARMERS MARKETS 
TOKEN CURRENCY GUIDELINES 



 
All tokens are worth $1 (with the exception of SILVER Double Up Food Bucks tokens that are 
worth $2).  They are valid market currency, so please be as careful with them as you would be with 
your cash! 
 
GETTING TOKENS: Tokens come from several different sources.  In case customers in  



 VISA/MASTERCARD, EBT, and Double Up Food Bucks tokens are purchased at the 
Healthy Community Booth.  Please send customers wishing to use these currencies to that 
booth before they are ready to purchase. 



 PRESCRIPTION FOR HEALTH tokens are distributed by Washtenaw County Health Dept. 
representatives seated in the Healthy Community Booth.  DO NOT TAKE PRESCRIPTION 
FOR HEALTH COUPONS.  They must be exchanged for tokens.  They are not for sale. 



***TOKENS FOR DEPOT TOWN AND DOWNTOWN MARKETS*** 
***ACCEPTED IN BOTH LOCATIONS*** 



ACCEPTING TOKENS: Tokens are color-coded according to how they can be used.  See table on 
reverse for a summary. 



 ORANGE TOKENS: MARKET DOLLARS can be used for any food, plants, or merchandise 
at the market. Do not make change for Market Dollars.  



 RED TOKENS/RED PLASTIC TOKENS: VISA/MASTERCARD can be used for any food, 
plants, or merchandise at the market.  You can make change for credit card tokens.  



 GREEN TOKENS/YELLOW PLASTIC TOKENS: EBT can be used for any fruits, 
vegetables, baked goods, or food plants (seedlings, herbs).  EBT cannot be used for 
flowers, crafts, hot or ready-to-eat food or other merchandise.  Do not make change for EBT 
tokens; customers may return unused EBT tokens for a refund at the Healthy Community 
Tent if they bought them the same day. 



 BLACK TOKENS: PRESCRIPTION FOR HEALTH may only be used to purchase fresh 
fruits and vegetables. Do not make change for PfH Tokens. 



 PAPER COUPONS: SENIOR / WIC PROJECT FRESH may only be used for Michigan 
grown fresh fruits and vegetables and fresh herbs.  SENIOR PROJECT FRESH may also 
be used for honey.  



 SILVER TOKENS: Double Up Food Bucks may only be used for Michigan grown fresh fruits 
and veggies, fresh herbs, and plants that produce food.  



 ** GREEN PAPER COUPONS (NOT PROJECT FRESH): These $2 coupons can only be 
redeemed by vendors participating in the Michigan Farmers Market Association Hoop 
House Loan Program. For more information on this program, please ask the Market 
Manager.  



 
 



1. Sort and count your tokens and record them on your daily sales log.  Put the tokens 
and the log in your token envelope/bag. 



2. Turn in your envelope of tokens with your sales log to the Market Manager or Market 
Assistant.  
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3. You will receive a monthly check for tokens and coupons received.
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YPSILANTI DOWNTOWN FARMERS’ MARKET   2012 TRACKING REPORT



VENDOR:



PLEASE REMEMBER TO RECORD 



TURN IN ALL MARKET CURRENCIES 



AT THE END OF EACH MARKET



~THANK YOU~ 
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2014 Ypsilanti Farmers Market Customer Survey  
 



THANK YOU FOR TAKING THE TIME TO COMPLETE THIS SURVEY. 
WE HOPE TO USE YOUR INPUT TO MAKE YOUR YPSILANTI FARMERS MARKETS BETTER!! 



 



1. Where are you completing this survey? 
 Downtown Ypsilanti Farmers Market   Depot Town Farmers Market  



2. What is the reason for your trip to the Farmers Market today?  
(Check all that apply) 



 Purchase fruits and vegetables   Socialize and look around  
 Purchase baked goods/breads   Connect with the community 
 Purchase meats/dairy/eggs   Gain health information 
 Purchase artisan crafts    Sign up for Food Stamps/ Bridge Card/Other 
 Support local farmers    Pick up my CSA share 
 Other (please specify) ______________ 



 
3. How often do you usually visit this Farmers Market? 



 Every week   Less than 5 times per year 
 1-2 times per month  This is my first time 



 
4. When did you start coming to this Farmers Market?  
  2 years ago or more  1 year ago   This is my first season 
  
5. How far do you travel to get to this Farmers Market? 
  Less than one mile  11-20 miles 
  1-5 miles    More than 20 miles 
  6-10 miles 
 
6. How many minutes do you travel to get to this market? 
  Fewer than five minutes  21-30 minutes 
  6-10 minutes   More than 30 minutes 
  11-20 minutes 



 



7. What zip code do you live in? ___________   What zip code do you work in?  __________       
  
 _____________________________________________________________________ 
 



8. Is this market your primary reason for visiting this area of Ypsilanti today? 
    Yes 
    No 



 
9. How do you rate the following aspects of this Farmers Market? 



 



 
Excellent Very 



Good Good Fair Poor 
Comment 



Especially for   
 



Variety of 
Vendors/Products       
Price of Products       
Quality of Products       
Number of Vendors       
Hours of operation       
Days of operation       
Parking       
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2014 Ypsilanti Farmers Market Customer Survey  



 
10 Do you regularly attend any other Farmers Markets?  (including Downtown Ypsi/Depot Town) 
  Yes   No  If YES, which market(s)_____________________________ 



AND how does this market compare to that/those market(s):________________ 
 _________________________________________________ 
 
 



11.  Beyond Farmers Markets, what are your sources of fresh produce? (Check all that apply and list 
any you attend) 



 Supermarket (list primary place you shop):___________________ 
 Large retailers (Walmart, Target, etc):  
 Food bank/food pantry/Meals on Wheels: 
 Convenience Store/Dollar Store: 
 Grow it myself 



 



12. Where do you your primary grocery shopping?  ___________________________________ 
 
13. As a result of coming to this market, do/are you: (Check all that apply) 
  Have a more positive view of the Ypsilanti area? 
  Feel more connected to the community? 
  More likely to tell other people good things about the Ypsilanti area? 



 
14.  Each time you visit the market, on average how many vendors do you purchase from?  
  One vendor   4-6 vendors 
  2-3 vendors   7+ vendors 
 



 
15. How much money (all types of payment) do you usually spend each week at this Market? 



 $0 to $5 
 $5 to $10 
 $10 to $20  



   More than $20 
 
16. Please estimate how much MONEY you have spent or plan on spending today at other nearby 



businesses? 
  
 $0 to $5 
 $5 to $10 
 $10 to $20  



   More than $20 
 
 



17. How do you usually get to this market?  
 Car    Bus    
 Walk/Wheelchair  Bike   Other (please specify) _______________ 



 



18.  What methods of payment have you used when shopping at this Farmers Market? 
 (Check all that apply) 



 Cash   SNAP/EBT/Bridge Card    Credit Card / Debit 
 WIC Project FRESH / Senior Market FRESH Coupons 
 Double Up Food Bucks Tokens   Other (please specify) _______________ 



 



19. althy food? 
 Great increase  Some Increase  No Change  



 



20. On a typical day, do you consume fruits or vegetables five or more times per day?   
 Yes   No     
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2014 Ypsilanti Farmers Market Customer Survey  



 
21. What are the most important feature(s) about the produce at the Farmers Market?  
 (check all that apply) 
 



 Price   Nutritional quality   Ecologically/Organically grown 
 Taste   Product freshness   Supporting local growers/economy 
 Convenience  Other (please specify) ___________________________________ 



22.  As a result of your shopping at this Farmers Market, have you been eating more fruits and/or 
vegetables than before you started to shop here? 



 Yes, a lot more fruits and vegetables                            Yes, a little more fruits and vegetables     
 No, about the same amount of fruits and vegetables    No, less fruits and vegetables 
 This is my first time at this market 



23.  As a result of shopping at this Farmers Market, have you been eating a wider variety of fruits 
and/or vegetables than before you started to shop here?  



  Many more kinds  
  A few more kinds  
  No change 
  This is my first time at this market 



24. Have you tried any of the fruit & veggies we offered at our sampling table at the market?  
  Yes   No  If NO, why?_________________________________________ 
 If YES, did it influence what you purchased at the market?     
  Yes   No             How?______________________________________________ 
 



25.  How did you FIRST hear about this Farmers Market?  (check only one) 
  Word of Mouth     Drove by    Facebook  



 Friend and/or Family Member  Postcard/Flyer   Email 
 Newspaper     Growing Hope website  
 Local health department   Local Health Clinic      
 Nonprofit or agency (list)___________________________________ 
 Other (please specify) _____________________________________  



 



26.  What do you think is the best way to remind you to come to the Farmers Market? 
 



 Email     If so, your email address_____________________________ 
 Magnets    Yard Signs   Twitter 
 Flyers    Facebook   Other (please specify) _____________________ 



 



27.  Which of the following would increase the likelihood you would visit this market more 
regularly? (Check all that apply) 



 Expanded variety of vendors and/or products (can do more of my shopping at the market) 
 Covered Sitting Area to rest/eat   Food/Cooking Demonstrations 
 Prepared Foods    Gardening Demonstrations 
 Kids Activities    Craft Demonstrations 
 Other (please specify) _____________________________________ 



28.  Growing Hope is exploring a year-round indoor/outdoor market facility.  If we had an indoor 
market between November and April, how often would you attend? 



 Would attend weekly  Would attend occasionally 
 Would attend monthly  Not likely to attend 
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2014 Ypsilanti Farmers Market Customer Survey  
 



29.  DO YOU KNOW? 
 That Growing Hope manages both Ypsilanti Farmers Markets?       Yes     No 
 That we have a Friends of the Market support program?    Yes     No      Tell me more!   
 That volunteers are essential for running our Markets?      Yes     No     Tell me more! 
 What other work Growing Hope does in the community?   Yes     No     Tell me more!  
 You can use a SNAP/Bridge Card for food at the market?  Yes     No      Tell me more! 
 That we run an Indoor Farmers Market in Nov & Dec?        Yes     No     Tell me more! 
 That you can get regular market updates/reminders by email?    Yes     No    Tell me more! 



 
sical 



Address: 
 
 TELL US ABOUT YOURSELF 



 



30.  What is your gender? 
Male Female  Other 



 



31.  How old are you?   
 18-29 years old   40-49 years old  
 30-39 years old  50-59 years old       60 years old or above 



 



32.  Which of the following best describes you? 
 White or Caucasian    American Indian or Eskimo or Aleut 
 Black or African American   Arab/Middle Easterner 
 Hispanic or Latino    Biracial/multi-racial 



  Asian or Pacific Islander   Other ________________ 



33.  Including yourself, how many members are in your household? 
 1       2  3-4   5-6      7+ 



 



34.  How many people in your household are: 
 Under 18:  _______ Over 65:                      Veterans: ______ Disabled:    ____ 
 



35.  What is your household income? 
 Less than $25,000   $75,000 to 99,999 
 $25,000 to $49,999  $100,000 or more 
 $50,000 to $74,999 



36.  Does anyone in your household participate in any of the following? 
 EBT / Food Stamps  Unemployment 
 WIC    Disability 
 Other Government Assistance, (please specify) ______________________ 



37.  How would you describe your overall general health? 
       Excellent  Very Good         Good       Fair   Poor  



38.  What is the highest level of formal education you have completed? 
 Less than 12 years       High school graduate/GED      Some college 
 College graduate          Advanced degree 



 



39. Other comments. We value your input! 



_____________________________________________________________________________________



_____________________________________________________________________________________ 
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2014 Ypsilanti Farmers Market Vendor Survey 
 
 
This survey is being used to gather your opinions on this market so we can improve it for you and other 
vendors. We also often use the information provided to apply for market funding.  We are interested in your 
honest answers. Your answers are completely private.  
 
PLEASE NOTE: As stated in the Market Policies, you will not receive your last reimbursement 
check until we receive your completed survey. 
 
 
Name or Business Name ______________________________________________ 
 
MARKET PARTICIPATION & SET UP 
 



1. How long have you been selling at: 
 



Downtown Ypsilanti Farmers Market?  
 



  2006       2011  
  2007     2012  
  2008       2013  
  2009       2014 
  2010       Never 



 



Depot Town Farmers Market?  
 



  Before 2007      2011  
  2007    2012  
  2008      2013  
  2009      2014  
  2010      Never



2. How often do you operate a stand at: 
 



Downtown Ypsilanti Farmers Market?  
 



 Every week     Once a month 
 Two times a month     Occasionally 
 Three times a month   Never  



 



Depot Town Farmers Market?  
 



 Every week     Once a month 
 Two times a month     Occasionally 
 Three times a month   Never    



3. Please check all the types of products you have sold this season: 
 



Early Season (May-June)   
 Fruits 
 Vegetables 
 Organic Foods 
 Herbs 
 Baked goods/Breads 
 Jams, honey, sauces, relish 
 Crafts 
 Cheese 
 Eggs 
 Meat/Poultry 
 Other ______________ 



 
4. About how far do you travel to get to these markets? ___________ miles (one way) 



 



5. About how many minutes does it take you to travel to the market?_______ 
 
 
 
 



Late-Season (Sept-Oct.)  
 Fruits 
 Vegetables 
 Organic Foods 
 Herbs 
 Baked goods/Breads 
 Jams, honey, sauces, relish 
 Crafts 
 Cheese 
 Eggs 
 Meat/Poultry 
 Other ______________ 



 



Mid-Season (July-Aug.)  
 Fruits 
 Vegetables 
 Organic Foods 
 Herbs 
 Baked goods/Breads 
 Jams, honey, sauces, relish 
 Crafts 
 Cheese 
 Eggs 
 Meat/Poultry 
 Other ______________ 
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2014 Ypsilanti Farmers Market Vendor Survey

 

 

 

This survey is being used to gather your opinions on this market so we can improve it for you and other 

vendors. We also often use the information provided to apply for market funding.  We are interested in your 

honest answers. Your answers are completely private.  

 

PLEASE NOTE: As stated in the Market Policies, you will not receive your last reimbursement 

check until we receive your completed survey. 

 

 

Name or Business Name ______________________________________________ 

 

MARKET PARTICIPATION & SET UP 

 

1. How long have you been selling at: 

 

Downtown Ypsilanti Farmers Market?  

 

  2006        2011  

  2007       2012  

  2008        2013  

  2009        2014 

  2010        Never 

 

Depot Town Farmers Market?  

 

  Before 2007       2011  

  2007     2012  

  2008       2013  

  2009       2014  

  2010       Never

2. How often do you operate a stand at: 

 

Downtown Ypsilanti Farmers Market?  

 

 Every week      Once a month 

 Two times a month      Occasionally 

 Three times a month    Never  

 

Depot Town Farmers Market? 

 

 

 Every week      Once a month 

 Two times a month      Occasionally 

 Three times a month    Never    

3. Please check all the types of products you have sold this season: 

 

Early Season (May-June)    

 

Fruits 

 

Vegetables 

 

Organic Foods 

 

Herbs 

 

Baked goods/Breads 

 

Jams, honey, sauces, relish 

 

Crafts 

 

Cheese 

 

Eggs 

 

Meat/Poultry 

 

Other ______________ 

 

4. About how far do you travel to get to these markets? ___________ miles (one way) 

 

5. About how many minutes does it take you to travel to the market?_______ 

 

 

 

 

Late-Season (Sept-Oct.)  

 

Fruits 

 

Vegetables 

 

Organic Foods 

 

Herbs 

 

Baked goods/Breads 

 

Jams, honey, sauces, relish 

 

Crafts 

 

Cheese 

 

Eggs 

 

Meat/Poultry 

 

Other ______________ 

 

Mid-Season (July-Aug.)   

 

Fruits 

 

Vegetables 

 

Organic Foods 

 

Herbs 

 

Baked goods/Breads 

 

Jams, honey, sauces, relish 

 

Crafts 

 

Cheese 

 

Eggs 

 

Meat/Poultry 

 

Other ______________ 
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6. Please rate each of the following aspects of selling products at: 
 



Downtown Ypsilanti Farmers Market?  
 



 Excellent      Good Fair      Poor      Comments 
Location of this market       
Hours of operation      
Advertising for this market      
Management of this market      
Expense of operating a stand at this market      
Ease of getting your products to your stand      
Overall quality of products sold at this market      
Friendly atmosphere for vendors & customers      



 



Depot Town Farmers Market?  
 



 Excellent      Good Fair      Poor      Comments 
Location of this market       
Hours of operation      
Advertising for this market      
Management of this market      
Expense of operating a stand at this market      
Ease of getting your products to your stand      
Overall quality of products sold at this market      
Friendly atmosphere for vendors & customers      



 
7. How satisfied are you with the market layout and available stall space at: 



 
Downtown Ypsilanti Farmers Market?  



 Very satisfied  Satisfied  Indifferent  Not Satisfied     Unsatisfied    Not Applicable 



Suggestions:___________________________________________________________________ 
 



Depot Town Farmers Market?  
 Very satisfied  Satisfied  Indifferent  Not Satisfied     Unsatisfied    Not Applicable 



Suggestions:___________________________________________________________________ 
 



8.  Do you use the Equipment Rental program?      Yes     No 
 
9.  What impact do you think Equipment Rental program has on your being a vendor at this market?     



 Highly Positive Difference   Slightly Positive Difference   No Difference   Negative Difference         



 Know / Use It 
 



10.  What do you like best about selling at: 
 



Downtown Ypsilanti Farmers Market?  
 ___________________________________ 



 ___________________________________



 ___________________________________



 ___________________________________ 



Depot Town Farmers Market?  
_________________________________________



_________________________________________



_________________________________________



_________________________________________
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11.  What do you like least about selling at: 
 



Downtown Ypsilanti Farmers Market?  
 ___________________________________ 



 ___________________________________



 ___________________________________



 ___________________________________ 



Depot Town Farmers Market?  
_________________________________________ 



_________________________________________



_________________________________________



_________________________________________ 
 



12. What other farmers markets do you sell at?  ______________________________________________ 
 
 



13. Beyond farmers markets, where else do you sell your products? (ex. Ypsi Food Co-op, Whole Food 



Market, etc.)_______________________________________________________________________ 
 



14. How are you attracting new customers to the following markets: 



Downtown Ypsilanti Farmers Market 
_________________________________ 



_________________________________ 



_________________________________ 
 



Depot Town Farmers Market 
_________________________________ 



_________________________________ 



_________________________________



YEAR-ROUND VENDING OPPORTUNITIES 
 
15. How interested are you in year-round vending opportunities at the market (i.e. an indoor facility)? 



 Very Interested     Somewhat Interested  Not Interested       Not Sure 
 



16. What months would you be interested in selling at an indoor facility?  Please check all that apply. 
 Jan     Feb     Mar     Apr     May     Jun     Jul     Aug     Sept     Oct     Nov     Dec 



 



17. What would you change about your business if the market offered year-round vending opportunities? 



__________________________________________________________________________________ 



__________________________________________________________________________________ 



18. What day of the week would you choose for the indoor winter market? 



       Tuesday         Saturday          Other _________________   



19. Would an indoor winter market decrease reliance on other employment? 



 Definitely       Very Likely        Somewhat Likely        Not Likely       Not Applicable 
 
MARKETING & OUTREACH 



 
18. Please list three things that would improve the market in its current form:  
 



Downtown Ypsilanti Farmers Market 
1._________________________________ 



2._________________________________ 



3._________________________________ 



 



Depot Town Farmers Market 
1._________________________________ 



2._________________________________ 
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3._________________________________



15. Have you seen anything done at others markets that may be beneficial for us to try at the YFMs?    



 Please share:___________________________________________________________________ 



 ______________________________________________________________________________ 
 



MARKET IMPACT ON YOUR BUSINESS 
 



16.  
Because I operate a stall at YFM: Strongly 



Agree 
Agree Disagree Strongly 



Disagree Know 
I have developed new products       
I have learned new skills for operating my farm 
and/or business (e.g. product development, 
marketing, season extension etc.) 



     



I have developed new outlets for my sales (e.g. 
restaurant sales, more CSA shares, etc.) 



     



I have become more financially stable      
I have developed a larger customer base      
I have developed a stronger connection to the 
Ypsilanti community 



     



 
17.To what extent has the YFMs helped you make a living? Does it make:  



 Highly Positive Difference   Slightly Positive Difference   No Difference   Negative Difference  Know 
 
18. What has your general business trend been for the last three years at the following market? 



Downtown Ypsilanti Farmers Market 



 Increased Sales   Decreased Sales    



 About the Same   Not Applicable  



 Other, Please Explain:____________________ 



_________________________________________ 



To what might you attribute this trend? __________ 



_________________________________________ 



Depot Town Farmers Market 



 Increased Sales   Decreased Sales    



 About the Same   Not Applicable  



 Other, Please Explain:_____________________ 



__________________________________________ 



To what might you attribute this trend? __________ 



_________________________________________
 
19. How convenient were the wooden tokens for EBT, credit/debit, market dollars, Prescription for Health, 



and Double Up Food Bucks for you to handle?    
 Not at all Convenient       A Little Convenient         Convenient        Very Convenient  



 
20. To what extent do you feel like EBT, WIC Project FRESH, Senior Market FRESH, Prescription for 



Health, and Double Up Food Bucks have increased your sales?  Do they make:  
 A Big Difference    A Moderate Difference     A Small Difference    No Difference    Know 



 



21. Produce Vendors:  To what extent do you feel like the Sampling Station / Cooking Demos have 
impacted your sales?  Do they make:  



 A Big Difference    A Moderate Difference     A Small Difference    No Difference     
 



22. What products that you sell at the market are INCREASING in popularity?______________________ 
23. What products that you sell at the market are DECREASING in popularity?______________________ 
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24. Are there any factors at the following markets this season that helped your sales?  If so, what? 
 



Downtown Ypsilanti Farmers Market?  
 ___________________________________ 



 ___________________________________



 ___________________________________



 ___________________________________ 



Depot Town Farmers Market?  
_________________________________________



_________________________________________



_________________________________________



________________________________________ 



25. Are there any factors at the following markets this season that hurt your sales?  If so, what? 
 



Downtown Ypsilanti Farmers Market?  
 ___________________________________ 



 ___________________________________



 ___________________________________



 ___________________________________ 



Depot Town Farmers Market?  
_________________________________________



_________________________________________



_________________________________________



________________________________________ 



26. What could make your business more successful at the following markets: 
 



Downtown Ypsilanti Farmers Market?  
 ___________________________________ 



 ___________________________________



 ___________________________________



 ___________________________________ 



Depot Town Farmers Market?  
_________________________________________



_________________________________________



_________________________________________



_________________________________________
 



ORIENTATION & TRAINING 
 



27. Did you attend Vendor Orientation in April 2014?     Yes     No 
 
 



28. At Vendor Orientation, what information/training did you find helpful?  



 ___________________________________________________________________________ 



29. At Vendor Orientation, what information/training should be added?  



 ___________________________________________________________________________ 



30. Please rate the following training and services that would you be interested in on a scale from 1-10  
     (1 being not helpful and 10 being very helpful): 
 



Rating Training/Classes  Rating  Services 
 Small Business Development   Being featured through 



Sampling/Cooking Demos 
 Marketing   Vendor Directory 
 Merchandising/market booth displays   Vendor Signs 
 CSA development or expansion   Access to shared use certified 



kitchen 
 Organic Certification or Organic 



Transition / Naturally Grown Certified 
  Connections to schools, restaurants, 



stores, etc. to expand your business 
 Cottage Food Law     
 Season Extension/ Hoophouses     
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 31. Is/Are there other Training / Classes or Services that you would find helpful that are not listed above?  



Please share:______________________________________________________ 



32. What else has Growing Hope done that has helped you start, grow, or sustain your business? 



___________________________________________________________________________ 
These last questions are about you and your family. The information will be used to help us learn more 
about the vendors at this market and apply for grants to support the vendors of our market. 
 



33.  How many acres do you farm or garden?  
 0       3 to 6 acres 
 less than 1/2 acre     6 to 10 acres 
 1/2 to 1 acre     10 acres or more 
 1 to 3 acres      



 



34. Do you currently engage in season extension for growing with:  



 A Hoophouse or Greenhouse?   
 



 Yes     No         Currently building ____ If yes, what is the size? ___________    



 Other season extension techniques? _________________________________________ 
 



35. During the market season, are you employed full time or part time as a vendor?  
 



 Self Employed, Full Time 
 Employed by Someone Else, Full Time 
 Self Employed, Part Time 
 Employed by Someone, Part Time 



 
36. Off market season, are you employed full time or part time as a vendor?  
 



 Self Employed, Full Time 
 Employed by Someone Else, Full Time 
 Self Employed, Part Time 
 Employed by Someone, Part Time 



 
37. How many people to do you employ at your business, including you? 
 



______# Full time, Year-round  
______#Part time, Year-round 
______#Seasonal/Temporary, Full Time 
______#Seasonal/Temporary, Part Time 
 



38. Have you employed more people (including family) because of selling at this market?  If so, many? 
      ______________________________________________________________________________ 



 
39. The income you make at the market would be considered which of the following: 



 Primary Income 
 Secondary Income 
 Retirement Income 
 Other: _______________________ 



 
40. What best describes your race/ethnicity?  



 White or Caucasian    American Indian or Eskimo or Aleut 
 Black or African American   Arab/Middle Easterner 
 Hispanic or Latino    Biracial/multi-racial 
 Asian or Pacific Islander   Other ________________   
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41. What is your age?  
 18-30     60-69 
 31-44     70-79 
 45-59     79 and older 



 



42. What is the highest level of formal education you have completed? 
 Less than a high school diploma 
 High school graduate/GED 
 Some college 
 College graduate 
 Advanced degree 



 



 43. What gender identity best suits you? 
Male Female Other         Prefer not to respond 



 



44. What is the total annual income for your household?  
 Under $9000 
 $9000 to $14, 999 
 $15,000 to $21,999 
 $22,000 to $27,999 
 $28,000 to $35,999 
 $36,000 to $49,999 
 $50,000 or above 



 



45. Do you or does anyone in your household participate in (check all that apply): 
 Food Stamps / Bridge Card 
 WIC 
 Unemployment benefits 
 Medicaid 
 SSI or Disability 
 Facing or threatened with foreclosure 
 Generally struggling to make ends meet 
 Other _________________________ 



 



46. How many people in your household are: 
 Under 18  ____ 
 Over 65  ____ 
 Veterans ____ 



 



47. Are you a Veteran?    Yes     No 
 



48.  What is the age of your business?  ________ # of years 
 
49. Do you have any comments that could be used as a quote on our website for su
market or Growing Hope?  
 



________________________________________________________________________________________



________________________________________________________________________________________ 



50. What else can Growing Hope and our market partners do to support your businesses? 
 



________________________________________________________________________________________



________________________________________________________________________________________  



 
Thank you for completing our survey! 



And THANK YOU for participating in our market! 
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